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“..Dairy farming is an appropriate profession for Thai people.

With proper knowledge, we can grow and earn decent income...”

His Majesty King Bhumibol Adulyadej The Great (King Rama IX)’s royal speech given
to the delegates of Agricultural Cooperatives, Estate Cooperatives,
Fishery Cooperatives, Juvenile Agriculturalists, and milk collecting cooperatives,
at the Royal Chitralada Projects
On Wednesday May 11, 1988
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“We shall sustain, preserve, and continue

and shall reign with righteousness for the benefit

and happiness of the people forever.”

The first Royal Command on The Coronation Anniversary
His Majesty King Maha Vajiralongkorn Phra Vajiraklaochaoyuhua

On Saturday May 4, 2019
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“Dairy Farming is a career given by the father.
So, we will be facing up for the challenges

in order that this livelihood will always continue in Thailand”

Her Royal Highness Princess Maha Chakri Sirindhorn ‘s royal speech.

On Monday February 13, 2012
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Over five decades, Dairy Farming Promotion Organization
of Thailand (DPOQO) has strived to ‘continue - maintain - integrate’
the aspiration of His Majesty King Bhumibol Adulyadej The Great
(King Rama IX), who has initiated “dairy farming occupation” for
Thai people, as stable and sustainable career. Moreover, DPO
has followed His Majesty King Bhumibol Adulyadej The Great's
Sufficiency Economy Philiosophy (SEP) to implement and to drive
together with Triple CG Strategy, From Community Grass - To
Consumer Glass - By Corporate Governance, which is corporate’s
responsibility and sustainability strategies with stakeholders,
throughout value chain processes, to leap to Corporate Social

Responsibility 4.0 Age.

2IANTFIEINNANNT LAUNLIUsswnalne (a.8.0. )

Dairy Farming Promotion Organization of Thailand (DPO)
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Message from Chairman of Subcommittee of Corporate

Governance (CG) and

Mr.Witawat Jayapani
Qualified Committee
Chairman of Subcommittee
of Corporate Governance
(CG) and Corporate Social
Responsibility (CSR)

Corporate Social Responsibility (CSR)

Under DPQO’s mission and vision to go through “National
Milk Strategy” within 2021, so we have improved, in term of
‘knowledge’ and ‘new agricultural technology’ about dairy
farming, product processing, global high quality dairy industry,
to build strength, stable and sustainable for dairy farmers

These important factors as mentioned must implement
together with policy, Corporate Governance (CG) & Corporate
Social Responsibility (CSR) strategies plan, upon international
standards: ISO 26000, Enablers 8, SDGs (Sustainable Development
Goals), to lead to be sustainable development organization,
and good governance, transparency, accuracy, traceable as
framework of GRI (Global Reporting Initiative) for efficiency,
effectiveness and sustainablility.

However, even COVID - 19 pandemic in 2020 has negatively
affected to all sectors, DPO still keeps developing on “Love Milk,
Love Farm” Project, or so called “Rak Nom, Rak Fam” Project,
to ‘sustain, preserve, and continue’ royal granted dairy farming
occupation. This project has achieved by adapting Sufficiency
Economy Philiosophy (SEP) with 36 activities throughout
‘upstream - midstream - downstream’ of the process to create
‘sustainable development outcome’ of dairy farming business
related factors: economic, social, environment, culture, health,
as follows;

1. To improve production and service

Production : DPO has supported ‘premium quality milk
production’ to deliver sustainablity value to Thai community.

* Buddy Farm Activity, to create continuously research

and innovation of ‘premium quality milk production’
to keep balancing between human resource and
modern machinery to several processes: dairy
farming, milk production, quality of life marketing

and well - being to Thai people.
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e Milk production, base on energy saving, proper costing, by - product waste reduction,
water treatment process leveraging to be safer than given industrial standard, to build
confidence in valued milk production and sustainability.

Service : Open - mindness for employees and users, include deliver management knowledge,
dairy farming, quality milk production, modern logistics management and IT system to increase value
chain performance. Objective of this part is to build good experience and satisfaction for users, and
to develop concrete performance index in figures to serve organization changing.

2. To build concious mind, ability of DPO employee in terms of clearly insight and
access, include consulting, community visiting to get local opinions, discipline & volunteer - minded
building, and developing to CSR - DIW (Corporate Social Responsibility - Department of Industrial
Works) standard.

3. To adapt organization competency in terms of quality cycle production development,
raw milk marketing, risk management of reserved water source to prevent water short - supply
caused by global climate changing.

4. To develop good governance process in terms of workforce structure, innovation,
leveraging on CSR activities to lead through sustainable development (SD), SD network building
both inside and outside organization, Corporate Governance Council initiating, connecting other
organizations in public and private sectors & civil society sectors to lead to new normal age.

5. To support Circular Economy system in terms of supporting to widely implement
Circular Economy into dairy industry, 7R Activities: 1) to reduce greenhouse gas emission,
2) to eliminate PM 2.5, 3) to treat waste water, 4) to re - use ‘by product waste milk’ eg. to produce
fertilizer & alcohol, 5) to upcycling waste to be green roof, 6) to preserve biodiversity, ecosystem
include soil, water, forest, seed & grain, animals 7) to maintain and transfer performed operation
process through ecotourism.

However, implement upon good governance, social & environment responsibility to lead
to National Milk Strategy within 2021 would happen with ‘know - love - unity sense’ of involoved
person in dairy and farming area, who must understand, access and march together to collaborate
and achieve all goals, under strategic direction of ‘sustain, preserve, and continue’ royal granted
dairy farming occupation.

By this, is DPO all employees’ commitment to achieve our operation with ethics, responsibility

and together with economic and social value - adding.
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Message from
Director

Mr. Suchart Jariyalertsak
Deputy Director and Acting
Director of DPO
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DPO has determined to preserve the royal aspiration of
His Majesty King Bhumibol Adulyadej The Great (King Rama
IX) and to implement the royal speech of His Majesty King
Maha Vajiralongkorn Phra Vajiraklaochaoyuhua as framework
to ‘sustain, preserve, and continue’ royal granted dairy farming
occupation, to be ‘endless & sustainable’ established, to
National Milk Strategy within 2021.

DPO has implemented Sufficiency Economy Philiosophy
(SEP) to optimize organization operation, moreover, we also
trully have social and environment resposibility. This can be
shown by sustainable development strategy of DPO, which
align throughout “upstream - midstream - downstream” of the
value chain process.

We have implemented the strategy to be organization
outcomes, as “Love Milk, Love Farm” Project, to ‘sustain,
preserve, and continue’ royal granted dairy farming occupation,
under ISO 26000, international standards about environment,
by operating CSR - DIW (Corporate Social Responsibility -
Department of Industrial Works) Project.

However, not just Corporate Governance (CG) and
Corporate Social Responsibility (CSR) aspects, but DPO’s goals
has foreseen to build Creating Shared Value (CSV) together
with several business networks of dairy industry, by creating
economic & social values, and strategic operating National
Milk Strategy within 2021.

All as mentioned will drive DPO to reach UN’s Sustainable
Development Goals (SDGs) and effectively align with Global
Reporting Initiative (GRI) framework.

For this year, as the COVID - 19 pandemic situation, DPO
has strictly performed Preventive Measures for COVID - 19
pandemic. We also have effectively launched Marketing -
Served Measures at the same time for our stakeholders from
dairy farmers to Thai people, under “consumer and customer
centric” concept, to deliver quality products to consumers, and
to purchase raw milk from dairy farmers as usual, even during

such tough situation.

11
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Umbrella Statement

'Agricultural Holistic Policy Direction' as 'Umbrella Statement' has focused on world class

competitiveness of state enterprises on agricultural sector, by providing innovation and technology,

improve and modernize managing procedures, based on good governance, under 'Umbrella

Statement' as follows; 1) increase agricultural competitiveness by enhancing 'production and

marketing' performance, include agricultural products, 2) to leverage revenue and quality of life of

dairy farmers and communities, 3) to strengthen and sustain local economy.

Agricultural Strategy

Nation Strategy

Strategy 2
Community Empowerment

Strategy 3

Economic Empowerment to have stable

and sustainable growth

Strategy 4
Preserve and utilize natural
resources in term of
sustainable and ecosystem
balancing

Strategy 6
Well-managed
and align with

world class

standards

Strategy 7
Develop infrastructure to
increase nation
competitiveness

advance in scientific
and technological

Strategy 8
Strengthen and

Agricultural

ability

Agricultural
Promotion

Sales
Promotion

1) increase agricultural competitiveness by enhancing 'production and marketing' performance, include agricultural products,

2) to leverage revenue and quality of life of dairy farmers and communities, 3) to strengthen and sustain local economy.

Roles/Objectives

* Revise proper roles with
organization context to
support nation strategic
plan, and reduce duplication
of effort among departments
(Strategy 6)

* Support farmers and
communities by developing
market system and product
management (Strategy 2,
3,7)

* Focus on Investment to
increase efficency
(Strategy 3)

* Prioritise project and its
worth (Strategy 3)

* Reduce government
burden by considering
about cost effective of fund
sources and studying about
new financial tools eg. PPP
investment (Strategy 3)

* Save proper reserve funds
for future investment, and
not to be government fiscal

burden (Strategy 3)

Solid Financial Position

 Clearly Proceed
rehabilitation plans to solve
financial problems
(Strategy 3)

« Utilize and manage all
assets to be additional
income (Strategy 3)

* Proceed international
standardize, reliable unit
cost to consider about fiscal
worth (Strategy 3,6)

¢ Optimize common
resources among state

enterprises (Strategy 7)

Tchnology &
Innovation

* Proceed common
directions as given on
whole strategies for

any state enterprises

Well-Managed &
Good Governance

¢ Proceed common
directions as given on
whole strategies for

any state enterprises

13
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Ua:MSYONHUBNKANHAEY
Variety of Distribution Channels

2UANSAUSSOULEN
AdincunUs:iuwas
cnwszuuthl (lichns 3.5)
A high-performance
organization under a new criteria
evaluation system

ANwaNS

Tumsidu
Top of
Mind Brand

yRansdnuMWE3ana
dawaalumsrivu

ua:innuwNWutia a.a.n.
People have quality of life,
happy to work, and bound to DPO
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gnseansh 4 msIdewmunua:
denaainalulad uazudonssu
dwmsugnanknssulauyaus:inga
At Tactics : Focus on research
and develop new technology
on dairy industry in Thailand

imsciasaaldus:=loud
WaMSAUATIIVEWCULN
Exploit and Further
research studies and development

dswassAllasinelws
AVAMWSUIONSSY

nazinalufad
Broadcasting knowledge,
new technology and innovation

Sodvamuunside
WeUU3UNSSY

naznafufad
Established Institute of
Innovation and

innlufagiadna uazudunssuuurusuUSsRYIASUSTIWAINEY
with good governance, digital and innovative technology

Weuwnaghudiattiay
Continuous Improvement

Wiudavsssunuia
Being Good Governance

Technological Development

WUsn?
Mission

doiasumsiaeniauu
Tiduardwuriinuasnsine
agwluavadediu

Promote Dairy Farming to
be Secured and Sustainable
Occupation for Thai Farmers

WCULUNSSNRaNANKNSSUULY
Thnsuavasua:iyasiy
Achieving Fully Integrated
Dairy Industry Development
with Value Added

asunavANuSaunams
fAunuazgnanknssuuu
Establish Knowledge Base
for Dairy Framing and
Dairy Industry

ousmisomsavdAnsifidu
avAnsAlZnaussouzgy
(HPO) daeHansssunuia
Being a Well-Managed
High Caliber Organization
with Good Government
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{nsvaswacuzaunssunssums CG/CSR

Structure of Subcommittee of Corporate Governance (CG) and Corporate
Social Responsibility (CSR)

Uszswuacuzaunssums CG/CSR

Chairman of Subcommittee of Corporate
Governance (CG) and Corporate Social
Responsibility (CSR)

UM gl

Mr. Witawat Jayapani

NIINNTENTIAANEA

Qualified Committee

fs. e asSaul
Dr. Artis Phetcharattana

5. WITWIH NAUAzAA
Dr. Perapong Klinla - or

] fui)
y

w1 SUNWAIU S159SUENS
Mr. Thanapipat Thamrongsuthanyoot

Cas] /|

ey

-

\

vy
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aunssumsuaztazaiums CG/CSR

e §A6 PR NSAANG
Mr. Suchart Jariyalertsak

A3. USIAGNS 1AFITIN
Dr. Narongrit Wongsuwan

FDIENUIENTT B.6.0.
VNSUNUREWIENTS

14 AUNAN - 30 fUeNeIU 2563
Deputy Director and Acting
Director of DPO

March 14 - October 30, 2020

NEWIBNT B.E.A.
1 6a1AN 2562 -
13 AUNAN 2563
Director of DPO
October 1, 2019 -
March 13, 2020

e=r

¥reavums CG/CSR

UNE BTUY ATTIRUIYINYE
Ms. Oranooj Jirawattananurak

FDIFEIENIT B.4.0.
Deputy Director of DPO
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anuldun “lauy 2 Bwws:sismu”
History of Royal Granted Dairy Farming Occupation

20

2503/1960

2504/1961

2505/1962

2509/1966

2514/1971

e 1 e S RE | SEREEEEEEREEY 1 SERTRERPRY 1

‘WSZ‘LI’WIE‘INLﬁﬂWix‘UiN‘ﬁ‘l&ﬂ’]%LUﬂi umqﬁwaaqammﬁumsw
USHUNURAS LaraGanssuaingsng wsrusus13fiunn wseusu
Nurutiulvalnasalsswanivelsd

“The royal trip to Europe” of His Majesty King Bhumibol Adulyadej The
Great and Her Majesty Queen Sirikit The Queen Mother

ATt IE AR TITINNS NS TALNSE ST LNALAUNNSN
AUSFLIR e LarSFUNAaUNSN LeRaEsIEUIELAR 4.33 UlASIUAS
(23.5 Sruumlugsiztiu) taaniulasimsitiuseeza 8

The G2G technical support agreement between Thailand and
Denmark, and Danish government Marketing granted financial support

4.33 million Kroner, to proceed project for 8 years.

WILUIVANLAANIEUTHEUNISLUAT NAIANADAALLATNUTY
UTHUOURATHATAENLTANSHA W NIADTAT 9 wisUsTmAauNISn
vsadlonrsulaun uazaudinausumsaaslauning - .aunsa

His Majesty King Bhumibol Adulyadej and King Frederick IX of Denmark
presided over the official opening ceremony of the dairy farm. and the

Thai - Danish Dairy Training Center

Syunaweuaninladaidenmganmeniiunms wianiusiuayu
2.87 Aulasund aatiuayunsETUdaU uazANNEUNTEYiE
Tuaniwnsiaaslaus

Danish governent granted 2.87 million Kroner and sent technical
officers to bestow upon the royal aspirations, and attention to dairy

farming.

Sgunalvasulaufanisunsuleun uasqueilnausunisiaeslauy
e - wunsedasailu asdnsduasunansTausislsanalne
(0.8.0.) FINONTNTIRNVASHATEUNIO! asrivua LT 17 inses
anantiihs “Fulaumuviend” snundinne SgnuedidaTui 22 Sunemu 2530
Thai government transferred Thai - Danish Dairy Farming and training
center, to become a state enterprise, under the Ministry of Agriculture
and Cooperatives namely, Dairy Farming Promotion Organization of
Thailand (DPO)., and respectively has set the date of January 17", as

the National Milk Day, due to cabinet resolution on December 22" 1987.



inuasnsinuu..
DIBWWSES1WMU
Aaswseld
[Gaehvdvdu

Dairy farmers,
royal granted
occupation that
has been able
to build stable
revenue.
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L uu‘lfﬂ
- Tﬂ““_lnu 12}
"I_',::csK ~ THAILANDSK

«v/&GLANDBRUG

Useidimansual asdnsdassnianslauawslsunalneg
(2.8.0.) fgaduduaNsEdalsznanIva U ludisiueney
WAL, 2503 YBI WITLNVIFNLGANSTEUTNAUNELUAT NN)RWARaAE
LAV UTHUOURAT LAELAaNTTUNENENG Wetusu
T@UUN wsrusNTTrUEWLTua9

Tuaiiunsaninseasd lansalssviunsung a sz
LAUNTIN LATWITUVFNGANTEUSNIUNBLLAT NNDRWARGaE
LTI USNUINURGTSIEUNSEYiELAEfURIN ISR e
Taunrasmausnsniiivadiamnn fenwszsmnaufingids
Wiuin andwnsidaslaunazte e InaleusTnaansluseu
engniidiamen Snvisdataliinuasnsineldiodniidunias
wluvdnuuas

drevaiinsivinlinaradugasuduraaiusnia
sdmnsnsiaeslaunstwinsaatssna

naumintunilal us.dad nuurd waulaainasa
PIAAUNIIN BT YA IUNITHANGNTUDIDIANITONMNTUAE
MSNEASLUIENUszNd FaUfiRnusndunsuladad
3enIall w.a. 2498 - 2502 ladunadn aulnalidinlauuuas
duunlutsunatiasnnn wdainnduluusamaausnsniud
W.A. 2502 Werauaasnasa tedarinlasinisnisulauauas
queinausunsiasslaunlutsanalneauasaamenssunis
AMSAAANINISLNBVATLAUNIITN (Danish Agricultural Marketing
Board) LAZGaNNNTIAN W.A.2504 HAnzFLEenmaanILaussn
Teunfnwdrsranudilunisiasinisulaunadauazquein
aUSH M A LnEIINUAN Jsniaaszu3 nsnuiuuinaieas
fuvanhazain wazlilnaaneaiangan-
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wdniuldannudyanmslinnusiusiamevdamdenns maaeslauussuingssuna
Wwuansniusgnalne Jui 20 ganan w.a. 2504 Taasgunaiauwninladnassiiutemdniuiu
4.33 ulauas (WIatszann 23.5 uum luadeiu) iladudulasimaiuszeziog s 1

VL VFINTINTEUNNENLGINTEUTHEUNBLLIAS NVNNIWABGRELATNVNTIY USNUNDURAS
LATALAANTEUNENESAR WeruINTETun wetusureuiwuilval ladadinusunalns
WA FENIWSTUIMAENGANIEUTNAUNITUAT NN WADOALLAANYNTIY USHUIDUNATUATFNLGA
wszinWsea3AT 9 winlstmamauaninldmsssznauRE o flaun uasquiinausunsass
Taunlng - wusnseasnaiiumansdaiui 16 unsau 2505 Faduleiduiunfieud ey
TussiemansuanisiaesTaunlulssvalne

anefisgUaeuninAdienmgentaunnsnundnuanudull idun s deslau
aassznalng szninafudl 12 - 24 unT1AN WA, 2505 wazdIidmaEnTINeuiuns Tull
W.@. 2509 WianAUEuayWdn 2.87 aulasiuas dudunmseauauainserUisu waza
aunszvialuaiwnnsiieslauuce

Tull w.e. 2514 Sgunalnaldsulaufanisnisaloun uazgudinausunisdeslauy
e - wuansedasaiiudgiavia diansenmanueswasarnsiiiain “aadmsduasunanis
Taunuislsunalne” (8.6.0.) fdtinausiagiaui 160 nuulinsniw sunamnman Smiaases
wadiiuunmlunssasiumaaslauniasiaunaaanssuunsa bl daxniginalnedle
e Tiui 17 uins1an aasmnnil iy “Sulauiuwisnd” eunfieazsguuesidoiun 22 Sunax
2530 WATEIENSTIFLLANAIVLDENIYNVIYDINTTUIMFNGANTEUSNIUNELLAT NUTinaneas
LWANVNTY USHURUReS AnTadidafianislaun nadinanunuiunem s wsrasramsslesu
wsesENImsailu “wszdonuviinislaunlne” ene

22



avAmisaviasuiomsiauuikvdszinalne (2.a.0.)
DAIRY FARMING PROMOTION ORGANIZATION OF THAILAND (DPO) 1

History of Dairy Farming Promotion Organization of Thailand (DPO) has been started by the
royal trip of His Majesty King Bhumibol Adulyadej The Great and Her Majesty Queen Sirikit The
Queen Mother, in Europe during September 1960.

At that time, while staying in Denmark, His Majesty was very impressed with the Danish dairy
farming business, and with the royal vision that dairy farming would help Thai people get low price
good nutrition, and would help them settle down with stable occupation.

And this became the starting point of technical collaboration on dairy farming business
between government of Thailand and government of Denmark.

A year earlier, Mr. Niels Gunnar Sgndergaard, Danish swine production specialist at FAO
(Food and Agricultural Organization, United Nation), joined forces with the Department of Livestock
Development, during the year 1955 -1959. He noticed that, Thai people didn’'t know about
dairy cows, and they consumed only tiny amounts of milk. After returning to Denmark in 1959,
Mr. Sgndergaard pursued the idea of establishing a dairy farm, and a dairy farming training center
in Thailand, to the Danish Agricultural Marketing Board.

Later, in January 1961, Danish expert team came to survey and search for proper area to
establish a demonstration dairy farm, and training center. And they found that Muak Lek District,
Saraburi Province was proper, because of its magnificent valley, abundant clean water resources,
and not far from Bangkok market.

On October 20, 1961, the technical support agreement was signed between government
of Thailand and government of Denmark. The Danish Agricultural Marketing Board subsidized
4.33 million Kroner (orapproximately 23.5 million Baht at that time) for project operation during
8 years, which was bestowed upon the royal aspirations, and attention to dairy farming.

After returning to Thailand of on January 16, 1962, His Majesty King Bhumibol Adulyadej The
Great and King Frederick IX of Denmark presided over the official opening ceremony of the dairy
farm. and the Thai - Danish Dairy Training Center, and this day was the most important day of dairy
farming history in Thailand.

In 1971, Thai government has transferred Thai - Danish Dairy Farming and training center,
to become a state enterprise, under the Ministry of Agriculture and Cooperatives namely, Dairy
Farming Promotion Organization of Thailand (DPO). Located at 160 Mittraphab Road, Muak Lek
District. Saraburi Province.

Since then DPO has played major roles in promoting dairy farming, and developing dairy
industry. Besides, Thai government respectively has set the date of January 17" as The National
Milk Day, due to cabinet resolution on December 22", 1987. With His Majesty King Bhumibol
Adulyadej The Great’s royal delicaiton with dairy farming for decades, so that His Majesty was also

known as “Father of Thai Dairy Farming”.
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uwudahune S U (w.sa. 2560 - 2564)
5 Years Plan of State Enterprise (2017 - 2021)

Tumsdaviuwidamia 5 T (w.a. 2560 - 2564) a.a.a. lafiadmannzitayaniilade
MelULaTNEUANNITIATITVRAFINTINUN, NTIATIERTUNITELEINTAUNLAENITIATIEN
HansENUINNISngUsemaNasugiaa ey (AEC) Tugduuunaagagnludnautii (Forward
Looking) agini@sLaNs smﬁv'ammaammé’aaﬁuszunﬂs:@u@mmw%’gﬁmuﬁa (State Enterprise
Performance Appraisal : SEPA) Lﬁaiaa%’unwsmﬁ'ﬂul,mawamﬂnmsfﬁﬁ"'amaiul,l,a:mﬂuan
asdmslutlagiiu Teaduusulsnszuiunsiavinunuidussuuiduduiueaulssd iy
Wyaainszas 2.8.0. NIRRTV TUNISTAVILHUWAILIUY ANNSURATAUGRFIANLAY
AUAFDNYDIAIANT PELUFUAINUEAINITIUNTRAE S uM SR Taun IR i uadwuninuasns
Inenshaiunmasdsfiu aanavndagiisiulddnudarasndng Maluwmdsviadssan iy
W.A. 2560 - 2564 FMSUT W.A. 2563 UWALENEAEAT B.6.0. See 20 1 W.¢. 2560 - 2579

wananii a.a.a. Filanudadyiunsusnsianisia dassniuna dadunaineasiiu
fiaalusala wazasaaauls Anvisdajaiumnuiuierausadian uasniswaunfisdy
Toe a.a.0. AldHihvunafiazaiisrlsgige vin S wneddgde nsianauwEia
raunuesnslauaLazasaueil wianvahlanduwwsesenuiiifestuasdnaes danusiuaa
9@ wardifiu wianvisiweundudn wazudnmsTwinliiuguilne iiasmildaulnannaud
AW S1anendans uaslunseiiugsiadassiass i liivhaedanadon fosnenenansms
Jamswansznuuasuszuande mMldwdanu 1h uazasdusznaudun Iisauealuguaw

About 5 Years Plan of State Enterprise (2017 - 2021), DPO has focused on data analytics
of several aspects: internal and external factors in dairy industry, dairy farming supporting,
forward looking about ASEAN Economics Community (AEC) effect, that has been aligned with State
Enterprise Performance Appraisal (SEPA) assessment system, to serve changes both internal and
external organization context nowadays. The plan implementation starts with 1 )make systematic
plan process improvement, 2) encourage DPO’s team to participate with the plan, 3) corporate
social and environment responsibility, 4) response to DPO’s mission that supports to dairy farming
as stable and sustain occupation. And all this is included stakeholders both in 5 Years Plan of State
Enterprise (2017 - 2021) for 2021 fiscal year, and 20 Years Strategic Plan (2017 - 2036) of DPO.

DPO has also focused on good management, good governance, anti - corruption, transparency,
traceability, social responsibility and sustainable development. Moreover, DPO has aimed the highest
goal for quality of life improvement of dairy farmer and their families, and the goal stands for honour,
dignity, stability, prosperity, and sustainability, not maximized profit.

At the same time, DPO has focused on new products and services developing for consumers,
to reach the healthy and well - being goal for all Thai people. And the other important mission of
DPO is environment responsibility and effort - driven for well managed about trash, waste, energy,
water, etc., for communities balance.
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WWUIEHND 2.4.0.

N lunseniugsnatu asdnsaswuiuANNUAE UL LA IwaTANNIINYIE 39V 9 a.a.a.

ADINUNIULNLI TN UNATEELH UL AL N USEEIZENUDIAULD IR 16T ATl

State Enterprise Plan of DPO

Due to business proceeding, organization would confront with challenging and changing

context, this continuosly leads DPO to review its state enterprise plan both short term and long

term, as follow;

uwus:e:du / Short Term Plan uwus:z:e13 / Long Term Plan

¢ @519ANNEARUTUNSUTUNSIANITRIANS LAZNNT
JamninennsidiagasnaitUstEnanwiaciiy
@nanwlunisiasu

* Clarify effective management of organization and

resources, and increase competitiveness.

. FNENTaMALATNANSENUTIAANYANISA LT
msviiu AEC fiisiansdns

» Study opportunities and impacts of FTA and AEC
with DPO

* WAWSTULNMILIMNSNINENNTUAAR [idanAaas
funisfansluilyiuuazauiae
* Develop human resource management system in

line with current and future mission.

© ﬁ@umﬂs:mumsmaLqumsoﬁ’ﬂLﬁumuTumsﬁa
van aaa st Uan s 18 aaunssy
* Improve proceeding process plan of major mission

in line with industry conditions.

« g5aNNEaRRlunMsIMUANANINUT/LeN
NINSUEN Y INITALAUNUNNEINABANAINNNT
AWTUNUTIFIAN UIDINUNNULHUNEUDITFUR
 Stablize raw milk pricing, by utilized information
and market mechanism for promotion and production

plans.
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« dhinalulagandszand ldlunsWauinssuiunis
wae liNUsEANS N WgIga
* Apply technology to improve optimized production

process.

. Wawaasuwivianunlags 100% wazanmsls
Fanavduansznaulidauvainvaieuiniu
Lﬁasm%’uﬂ%mmﬁmuﬁuLﬂﬁ@iﬂsﬁLﬁuﬁuluauﬂﬂm
* Develop 100% cow milk products, and apply other
ingredients to create more variety products, to

support increasing raw milk production in the future.

- lnaegmsnnsaaa iiaLinyaeaasdudILa:
Wandasvnansias e lianni

 Utilize marketing strategies to increase value
added products, and develop more distribution

channels.

« USuiaauniseniiunueaulauasguia
Tanansasfiununigsiala
* Transform operation align with goverment policy

and commercialize.

« FUUEYUNMIALRUNUENTINNT NSTEnas
walulad iilaRaNInANNENTNELaRE NS TN
Taunlunuineesnsuazaunsal Iaasaawiung
ngsNaazatule

* Support academic proceeding, technology
transferring, to develop dairy industrial performance,
and competitiveness for dairy farmers and dairy

cooperatives.
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yog 60 U a.d.na. “duau - Snu - cidsaa” fauuardws:sismu

Moving Forward to The 60t Anniversary Years of DPO
“Sustain - Preserve - Continue” Royal Granted Dairy Farming Occupation

wnadngy 2565 nafludnmuiiiddyiwamdnsduainfanislaunuialsunalng
(@.6.0.) Hanidunszasusau “60 O a.a.0.” waniuildl a.a.0. G?uflmiiq “eNTANAANT
LNWING” N1 STImMSAun IS InaiienaTmese ffietu 31 a.46.6. fldesaunis
wazefiums WawesanaNNwSaniuaaIn1siad @ ludl 2565

AWMME

1) Ingitisalalsun (I03a - 19) : anuvnnevdniialutl 2563 waztlutlhdasaivih liie
‘G Tuvnanefid Tasmnwemsanediligsiasne dudunsldauing gauldismnsaidu
mallamngriuldamanssvuluiniaigstaduan Tadadndg n1sdiu viawiien a4 aaaeaudd
Pouarwninssueaaguilne 1 a.a.a. Audyiuanuvnmediauiusansldnasnissnuge
aunffeashadiuiiueaaanszuaumsldamen dausduinfaaein wiaansusunagmasanisvia
AR ULWaANasNE - Aasdisy iiarauTandauUaEunla ety aaanaumsviaaTienE
\NUATIRY B.8.0. ALTINATIIU SHA Suilunasgrumsnuguaundaiinmsviauieuialssnalne
Uszmel#lughding@lede - 19 ashslsfionu anunsoiinsinmngesugaluls uazilamandu
sunsszaldoananan fiddey Tautiasndalilelelull 2564 tuaunsadusinisunsszune
Igasavsala wanuieswatiuanudainsuda laifdadulsuauimlandiaula

2) ARENANUANITALES (Free Trade Area : FTA) : i FTA 9¢2I828NagIUAANA LANL
anavinssuunading Tasawzlusaaanfeuiiyarinisdinantalasung 1/2563 Ussano
5,592 &uuW WRNTuINHRFeiurastinau 13% ue FTA Adaduanuimnadie Waamin
Usunalveazdasaansdumuniasadadurunliduaudiusasiasdatas didnaue lull 2564
uaz 2568 MNLANT e lfnesnslasnnEiazanasnsunilasiies e TiEuAmInwasisiay
sauln Saiimanswasuageavnssulauaeaslvafina1usu s foama s deua dafuaud
IdanmBaudnnaenstifuinewiagusdudcne iui 1 ansau 2558 datiu .0, 3ansia
dftyTiasdaensiugaEUNTTNUNG LGS nanein Uaneni iiaWan@eanw anniwns
nAAUNLaTNARSTIUIYa e Taansaudiuld lusaasnalsuna wialduss Taeiann FTA

unsvoinmafu

NNENATNMEFINEILREANATIERY Tioneatidiuluaunen o.a.0. 16U UNRenERIdnS
Wiasdsenuidainsananaluliaansadumtiginss <60 1 a.a.0.” uazia liussg “evamans
unwiInd” Teensiuag uazss “Gusnu - $nwn - dasae” Taunandwnsznauliagludian
Tnaesanlulufidenan o
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1) N19USUALLAITUNTTUIUNISNIUY (In Process)
o NSUSULUREUNTEUIUNISYININIULAL TASIFS19IDIANT bNDAINNLUNIZANNUAINN

WasuUaIiAnLaENITIAE RsnsueNertIEILeng and

0 FIUNUTILAEITRITUNSWNLLARANNESEY (Sustainable Development) A iiuns
WEAIANNSURALALGE “HAL - IANT - Tan” (People - Profit - Planet) GNXNNTALYRINAN
Usaniasugiawaiiies, nMswauiaanudiiuunmadnisantszenand (SDGs),
1M 1SO 26000

o SUNURIVA e TUATUBANTgRIVA

o duMmAleTsiaNuaes e FudaiuanaUdsunUaen e e U Auua
agafilianade 1y hialalsun (Iada - 19)

0 FUNUAILANMIFULEFE (Waste) LNANIAILANGLYL ARDEAULAAIANNTURARAL
godaIndan, NsieIaunwianyaansiidianudsimgyeiuaige, nsa3misi
drusmduiiunsiedunilsamisiiuguaianisia

N196 AU U8 TEANIAUNIATFIUAE AT IATAFININNUTTNIASFIUAINUA

13l dlunnasg1u 150 26000, SDGs AuilunsauN WL RNaA NN EuLaIBIANTS

avilszanand, Enablers 8 N3 §AS. (SE - AM TRIS) Fatlsznaudhne nsrriuguaiants

AFLarnsihaddng, msnaurdmagms, nsudmsenadaswaznisasuaunely,

Msyaiugnan, sy sdugiduladiugs, maiaumaluladiivia, Msusvsymu

s, M3dansnas Madannsuiansss wasmanmasauns Ty wiaamadithvane

Uszifiuwadns (Outcome) ildialasugiia dan Jausssn quaw fanadoy

MIaaANNFYLFELAzwIAGLATHTNAN WL I lun 1l {uE 219 Tasinns

wdsadenfiuinansunldudimirunseuiunisiaiindunn i undsan Tty

T5a38UAn

mssfuayunMseLiunuEinms metamaamalulad ilawannieenuaansm

uaeEunsINlaun liunsasnswazavinsal aunsaa M segsnakasidaiule

dnnaduedsuanuwdanlunsdifiusunalvedoiaanBaudunuaznansusiu

Tduaudiuaaaasidanasdifuaua bull 2564 waz 2568 GIENISWNUINAA

vanunlean 100% wazanmsliinnauaulsznau ialvfiaavanuanaannau

waziiasasfulSnanhunduinuasnsiiaiuluaunee

NMALA3ENNISIANI “anaTsanAuna” aduasuliyeansldfidiusnniag

naUszlaninarainigiduiulifasdng Unansnunawnsnuasisneluuazmeuan

\WayhuThilasuadsendena: Tauassn aadnsenuamassy 33ea958 uasiaiungln

wilalunmsduiiunuasnlusala wiusssu fastunisyasaeassuduluasdnslos

SMNENENT AIINMIRAaNaRINMIENUEna aluasdng liavinuthiidaasnu

GUEIIINAUE Sustays g dalEuawuy Lasas i uAIINAALIUIAINTINIIY
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2) NSUSUAULRIURINTEUIUNISNNU (After Process)

msafaaissmweuatiusdy Tealddayanaznalnaaialunisnaiaunis
FAUETN LATNITHRG

msuawvnusinsdememans s seandiudssaaninnsdeslaualiiae
fhfiu uandlunsduadunmsiaaslaunlusseu wasnlaun, avnsoilauy, guedsusu
dundu Tesausiudaiu wairluganudnsaludiunisndnuiiunasned
UstavmwiiiaustTamigigauninuasnagaalau
nmsl#nagndnianiseaiaiiarinygad1zasduduaswandamiinisiadimuie
Tiunndiu nslénagnsdaasuliaulvauilnaunaniu nmsuenagiuselalusn
A8eAUFSIANNEARUTUNSIIYUANANNITIALLINI MsuenlinIseiugsia
2ANNNNFENRUNUETITIAN uTaNUMNUlaLNeIaIsgLa

Anwlanma sanssnuiiAeiuTy a.8.0. NMaTaans@ues (FTA) uaznsilla AEC
NNSENTEHUFINAUDIBIANS AENTUIUNTAAN SR aRENIM RIS Laoenalula
Fuviuale Taeatiuanuduiaraimssuasufanislaun wasmaiatiiuadiiio
Uszaninnlunisanfiuau Melasssuniuiasuaaa (Digital Governance)

AEINTELIUNITASNIANNLLEIALLNTIANANE 11N In Process Las After Process Naziiiaanidlon

“60 U 8.6.0." ENITINNFENTAFATUNLYIING BNIVINUTINN “FUaU - Sn1 - sagaa” Tau

angwwsesrulaauly
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2022 would be the another important year of DPO, due to the occasion of the 60 Years
Anniversary, that DPO has set target goals to achieve National Milk Strategy. But during the
strategic paces, there were lots of happened challenging context, that DPO has prepared and

operated for 2 major missions in 2022.

Challenging Context

1) COVID - 19 Crisis: In 2020, COVID - 19 is the major challenging factor that has aroused
disruption in several aspects, in terms of businesses limitation that cannot operate as usual, and
people cannot travel across domestic area or regions, etc. Moreover, COVID - 19 still has widely
negative effected to retail businesses, logistics, airlines, tourism industry, and even consumer’s
behaviors and lifestyles.

This also effected inevitably to DPO, but we coped such situation with 1) stricted hygiene
measures throughout value chain process, upstream to dowmstream, 2) agility marketing strategic
- driven through e - commerce platform to serve new normal changing 3) stricted agro - tourism
with “SHA standard” or Amazing Thailand Safety and Health Administration, the hygiene tourism
standard of Tourism Authority of Thailand (TAT) that was announced during the pandemic.
However, this situation still not come to the end, and have chance to rehappen anytime. Moreover,
COVID - 19 vaccines, that will be produced in 2021, whether they will inhibit the pandemic or not,
and whether they wil produce to serve global market demand or not. And this vaccine topics has
been world interest.

2) Free Trade Area (FTA) : Even FTA helps market expansion to Thai dairy industries,
especially in ASEAN market with Q1/2020 export value about 5,592 milion Baht, up 13% YoY, but
FTA itself is also challenging factor. Due to Thailand has to decrease milk and dairy products tariff
from Australia and New Zealand to be zero in 2021 and 2025 respectively. Actually, Thailand has
used Special Safeguard Measure (SSG) and Tariff Rate Quota (TRQ) to protect sensitive agricultural
products, include dairy industries and production sectors, to have enough time for adaptation, while
Australia and New Zealand already decreased tariff to be zero with all products from Thailand since
January 1st, 2015.

So, DPO has mission to leverage dairy industries performance throughout value chain,
upstream - mainstream - downstream, and drives competitive Thai dairy product quality in

international markets upon FTA.

Strength from Within

Due to such challenging context and the others that would emerge in the future, DPO has
adapted organization strategies to build “Strength from Within”, and to lead to the occasion of
60th Anniversary Years of DPO and National Milk strategy achievement. Moreover, this strategic
adaptation stiill adheres philosophy of “Sustain - Preserve - Continue” Royal Granted Dairy Farming

Occupation to be in Thai society on and on, in terms of several aspects as follows;
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1) In Process Self Adaptation

e Re - Structure Organization and Re - Process, to serve dynamic changing, with department
expansion, for example;

o0 Department of Sustainable Development (SD): in charge of social and environment
responsibility about 3Ps: “People - Profit - Planet” under framework of Sufficiency
Economy Philiosophy (SEP), Sustainable Development Goals (SDGs) of United Nations,
ISO 26000 Standard.

o Department of digital: to transform organization to digital

o0 Department of risk analysis: to deal and cope with challenging and emerged
challenging factors, for example, COVID - 19

o0 Department of waste control: to deal with cost control, environment responsibility,
re - skill DPO team for several competencies, and build participation, which is one of
CG’s misson.

e Strictly Operation Align with Higher Standards than Given Criteria Standards, such as
ISO 26000 Standard, SDGs, Enablers 8 of SEPO (State Enterprise Policy Office), State
Enterprise - Assesment Model of Thai Rating and Information Services (SE - AM TRIS),
which is comprised of CG and organization leading, strategic planning, risk management,
internal control, customer-driven and stakeholder - driven, digital technology development,
human capital management, knowledge and innovation management, internal auditing,
include outcome assesment goals with economic, social, culture, health and environment.

* Waste Reduction and Circular Economy Implementation, such as Green Roof Project,
project of “used milk cartons upcycling” to be eco - roofs, and provide to several schools.

* Academic & Technology Transfered Supporting, to leverage competitiveness throughout
dairy industry to dairy farmers, co - operatives and response to raw milk that would be
increased in the future, and develop variety dairy products with raw milk 100% and
other ingredients, if Thailand has to decrease dairy products tariff from Australia
and New Zealand to be zero. in 2021 and 2025 respectively.

e Preparing for Establishment of Corporate Governance Council, to leverage participation
of DPO team to protect organization benefits, and build DPO’s immunity to be free from
intervention. And this will build value, culture, moral & ethics organization to DPO, and
will be one of the mechanics to anti - corruption by election council members from
departments of DPO. This council still build CG, by communicating about CG aspects,
listening to information, problems, suggestions, and conveying team’s opinions through

council and management.
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2) After Process Self Adaptation

To Stabilize Raw Milk Pricing, by using data and market mechanics to make production
and promotion plans.

To Synergize with Strategic Alliances, to leverage, strengthen, and sustain dairy farming
occupation in several levels, such as dairy farming, milk collecting cooperatives.
The synergize also aims to achieve effectively raw milk production, and to optimize
benefit for dairy farmers.

To Launch Proactive Marketing Campaigns, to add valued with products, develop more
distribution channels, to launch promotion strategies for Thai people to consume more
milk, to clearify rules and directions setting, to split “business financial account” from
“social financial account” or operations which served to government policies.

To Study Regional Trade, in terms of FTA's Opportunities & Effect with DPO, and Asean
Economic Community (AEC) launching Effect.

To Leverage DPO’s Business, with modern technology to build smart data management,
to drive and support dairy farming achievement and to utilized operation performance

index under Digital Governance concept.

Due to “Strength from Within” process, both “In Process & After Process” Self Adaptation,

will drive DPO moving forward to The 60th Anniversary Years, and leads to National Milk Strategy,

besides “Sustain - Preserve - Continue” Royal Granted Dairy Farming Occupation.

32



msmiiuqQuafanisid
ua=AUSUNQyauciadvadua=avuaaau (CG/CSR)

Corporate Good Governance / Corporate Social Responsibility :
f Strategic Plan & Implementation




swwnuMsWeuwasesviiuds:it 2563
Y™ SUSTAINABLE DEVELOPMENT REPORT 2020

msminuquansmshdua:msuaavausurasautiaduauazaviodauyay 2.4,

2.8.0. AUINNNITINUYLANANTNALHLNNTUEAIANNIUNATAUGBFIAN (CG/CSR)

NEOARDINUNANINUTELNEVDITFUIA LaTLUINWINITUSLAUNSNITELEUINULAINSE (TRIS)

Tasaa lWiRn1snruansay

ASAVUUINUNITAAVINLNUIFNND A9

sgmadiufihlugesvnssulauninediianusuiowaudadsny

a3 enusiuasluaniwmsdaslaunasnagfiu TaeiunsEUIUMSINUNULAEIINIY
wwunsUATRulsER Nt Wabhueulugmsuiialy o.a.0. Wiaalunaniaua:
HAFUOVETLANTY LazasansUsuRa U ldataugUssn

WAl SEULIUUSEANMALNSLEMNSNAEMS Aaudnsiassinaniuy, ssuussann
TWaaaAdaITINISULAUNSAAAASIINTINUL, LHLUEILESNNMSEITAUN, LHUNIT
UFNSTONITAIANTURNUNNSEIL TIINITNUMIUNaEMSLaTNIsInEaanagms LU
yea ety dadiusnddglunisi a.a.0. ihgsruulstfiuannwsgismia
(State Enterprise Performance Appraisal : SEPA) Tuauea

Corporate Governance (CG) & Corporate Social Responsibility of DPO

DPOQO’s CG/CSR directions has aligned together with goverment policies, and TRIS (Thai Rating

and Information Services), by setting framework of state owned exterprise planning, as follows;

34

Leading to be social responsibility Thai dairy industry leader.

Building stable and sustain dairy farming occupation, by focusing on planning process and
annual operation plan reviewing, to implement for better production and results that helps
clearly concrete assessment.

Developing budget system and strategy management : analyse and design budget system
aligned with marketing plan of dairy industry, dairy farming promotion plan, organization
management plan, financial plan, include plan reviewing on strategies and strategies

transferring to all positions of DPO team. And this will lead DPO to State Enterprise

Performance Appraisal (SEPA) in the future.
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gnsrmansnmsunudiviu CG/CSR U 2560 - 2564 dnsul 2563

a.an. Snuu Snwhsu duau Snun dasaa TAuuBWWS:SIBMU
2017 - 2021 CG/CSR Operation Strategy, for 2020

DPO “Love Milk, Love Farm” Project, To
“Sustain, Preserve, Continue” Royal Granted Dairy Farming Occupation

diuth/Upstream

gnseansi 1
CG ruinyisns
Strategy 1 CG

with Dairy Farmers

nawh/Midstream
> p
- yp O
oo e

gnsmansi 2

CG fumsuskisiams :
avAnshid
Strategy 2

CG with Corporate :
Governance :

gnsmacsi 3
CG riufsvau
Strategy 3

¢ CG with Dairy Plants

Janath/Downstream

gnseacsh 4
CG ruanfn
Strategy 4

CG with Customers

SF

gnseansi 5

- CG NudsSsyssusio
: watevgd Whkuens

Weutnagasaiiu
Strategy 5

§CG with Sufficiency
: Economy Philiosophy
é(SEP) to Sustainable

Development

TTagauUeasNase
Sgndergaard Award

wesmstlasiunsundssinaadlsafonda
Ii¥alalswn 2019 shudnadumsiaaslaum
Measures to Prevent The Spread of COVID -
19 : Dairy Farming Promotion

2.8.0. SnuN SNWSN
FINWAIAU B.7.0.
IR IANTAETIN
DPO “Love Milk, Love
Farm” Project,
Synergized DPO
Team Leads to Moral

anasNstiaaiums
D LWSSEUNaYaslsaia
! @alhsalalsun 2019
¢ UgAEENMNTIHUN
Measures to Prevent
: The Spread of

: COVID - 19 : Dairy

WnesNstiaiuns
LWIsENe2a3lsAGe
al%alalsun 2019
FIUNTARIALAZNT
UMY
Measures to Prevent
The Spread of COVID

a.8.0. Snun Snhsu

L TIMWAIAU B.6.A.

: igRIANIAMETIN

: DPO “Love Milk, Love
Farm” Project,

: Synergized DPO Team
Leads to Moral &

& Ethics Organization Industry - 19 : Marketing and Ethics Organization
: Customer Service
duuh/Upstream nawu1/Midstream daheur/Downstream
t 6 ~ s
1 . '9' - ° -
2%"s ©)

gnsansi 1
CSR fuinuuisns
Strategy 1
CSR with Dairy Farmers

gnsmaash 2
CSR rufsanu
Strategy 2
CSR with Dairy Plants

gnsmansh 3
CSR riuanm
Strategy 3

gnseansh 4
CSR nuuionssu
Strategy 4

gnseansi 5

CG NudSsryussugng
: walevgdWhkuens
CSR with Customers:  CSR with Innovation :

Wewnaghugiiiu
Strategy 5

gCG with Sufficiency
: Economy Philiosophy
:(SEP) to Sustainable

Development

2.6.0. $n1un Snunsu BnsTeuNN SR
DPO “Love Milk, Love Farm” Project, Buddy

Farm Enhancement

2.8.A. SNUN SN Wannaunsallaun
Wiusnnsaiguuu

DPO “Love Milk, Love Farm” Project, Cooperative
Development to be Prototype Cooperative

2.8.0. SNUN Snhsu
BNITAUNATFIU
TssnusuELIadan
DPO “Love Milk, Love
Farm” Project,

Plants Environment

Standard Enhancement

2.8.0. SNUN SNUI5N
&34 Change Agent
G et
Fuunuasingunw
DPO “Love Milk, Love
Farm” Project,
Change Agent
Building to Promote

Health Concious

Milk Consumption and

2.4.0. SNUN SN
L YinaiendEiu
* DPO “Love Milk,

Love Farm” Project,

* Circular Economy

: DPO “Love Milk,
Love Farm” Project,
* Circular Economy

a.8.0. Snun Snhsu

* Sustainable Tourism
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Tumsualsuauemaaaas CG/CSR Lwath lgnn U iReammLsiun CG/CsR 11 2560 - 2564
dm3uil 2563 Huauiunelensauninfe “0.8.6. SN SSH Fusnu Snw sasaa TausanIw
WIETNWINU” T1INELIUNSVaTlEAMAT (Value Chain) Wagiunin - nanaw - Uaneni ¢l

To implement CG/CSR strategic plan, aligned with 2017 - 2021 CG/CSR master plan, for 2020,
under concept DPO “Love Milk, Love Farm” Project, to “sustain, preserve, continue’ royal” granted

dairy farming occupation, throughout value chain: upstream - midstream - downstream, as follows;

@ Insvmsmugnsmans CG / CG Strategy Projects

nszuauMStuth

Upstream Process

gnsmansi 1 : CG Auinuosns
Strategy 1 : CG with Dairy Farmers

swagaulnasnasa

iareueasnadaliunsiai a.a.a. sauliiusunsoilauniidnamsaidunusaade
Hiussaifasfemdosniess us.dad moweasnasa (Mr. Niels Sendergaard) aflugaunans
wWrdaTaunlng - lursaauwsn wazldnmnumsidesasnsdLadianinnisiaaslaus
daduadaunraunsrsnslauning

wannil MsdaUszmedinanfinnustad iiagwaunsu3msianisuasaunsal
Tildnnsgu,asanauiadnamwnINswanihusduLaswannaunwinm wiaamaese
inuasnsliianuamnsanamsidsiuluaunae amnlssmalveasdosaandduduuua:
wAesuviun i duaudiuaaamesdawasdduaus lull 2564 Lay 2568 ATNAGUANTAANAY
LANTSALES (FTA)

[
(-4

N1 wan lgsuannisiadsemesisiatauendnase aa
1. aunsollaunfiduinunduly a.q.0. §5uiesdamarsus19ian 0.6.0. fvue swiluns
duadnuarwananFnnsaesTaus Irtunsasddiu

2. avnsallaunenszauanesgiumMseiufianislaun WiaasusyunsWaINANINE I
ADIFNIEN ﬂﬂsanﬁzé’ummgm@mmwﬁmu

3. arvenusiulafuunasingduihunduiidmeuly o.a.6. iaUSunuazamnW Wiaav
nseFuANMNENTUESIINS .80, wazaunsailau lieu N e nTuLas RnEESy
nseLfugshafusunssiasnaiugUsssuaniy
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aunsain lasusniailszanil 2563 wuailu

1) 5197815 nNENNsal lAUNTIRUS NN URAUNINNT 20 G5y laun
AUNIo LAUNFUALNG (UNGsianda) e 2.0z lud

2) e¥ausznvannsollaunfiduSinaniusautiaanii 20 dusu laun
aunsallauudla N 279 lus

Sgndergaard Award

Sgndergaard Award is DPO award that has granted to excellent performance dairy cooperatives.
The competition award is hosted as honour and remembrance to Mr. Neils Sgndergaard, the first
director of Thai - Denmark Dairy Farm, precursor, who had founded dairy farming occupation in
Thailand, and being one of the most important venerable persons of Thai dairy farming.

Besides, the objectives of Sgndergaard Award are still involved with other aspects: cooperatives
standardized management, raw milk performance development, milk quality improvement, and
competive preparedness for dairy farmers in the very near future, due to Free Trade Area (FTA),
that Thailand has to decrease milk and dairy products tariff from Australia and New Zealand to be

zero in 2021 and 2025 respectively.

Results of Sendergaard Award :

1. Dairy cooperatives, DPO’s raw milk suppliers who are the winners, has deserved honour,
that will enhance dairy farming occupation to be stable and sustain.

2. Dairy cooperatives enhance dairy farming standards, leverage members’ quality of life
and milk quality.

3. Confidence building with DPO’s raw milk origin sources, both quality and quantity, and
strengthen cooperation and leverage dairy farming occupation, that leads to better
relationship between DPO and dairy cooperatives, and leverage concrete business

operation of dairy cooperatives.

2020 Sondergaard Award Winners :

1) Award of dairy cooperatives with raw milk production more than 20 ton/day.
San Kam Pang Dairy Cooperatives (Pa Tung Huai Mo), Chiang Mai Province.

2) Award of dairy cooperatives with raw milk production less than 20 ton/day.

Mae Jo Dairy Cooperatives, Chiang Mai Province.
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wlasSuwaus:lostonmsidsuswia
S@ndergaard Award Benefits to Stakeholders

lnuasns dHnNstU

Dairy Farmers Dairy Cooperatives
ANNIURATRUGREUSLNA UUNNNAUNING
Consumer Responsibility Quality Raw Milk
aNnuualuanin WnANaNnsa lunsuaay
Stable & Sustain Occupation Build More Competiticeness
elainuINMsnanuNIamnwisnasgIu USUTNULLUNEIUTIN GIEUANEITHIALS
Increase Income due to Quality and Standard Raw Milk Participation Management with CG
a31uAsugnans lurnauaen gty WanaunwEialisiau
Build Sustainable Wealth to Community Quality of Life Development
NG PITRHY a5 laannistauneuNniauIw
Participatiion Increase Income due to Quality Raw Milk Trading

)
3

TonauniamnInG TeannsgIu e UITNARAAA U UNNHAMNIWAINUIUNT LANNATFIY

Worth Quality & Standardized Raw Milk Quality & Standardized Dairy Prouducts Consumption

ssenudaiuiuniesuriusdindagiuilaa fgunniia

Build Confidence with Dairy Prouducts Production Healthy

that PrOVides to Consumers ..................... ....; ..................................................
...................... s SUNTWEIOTARADY

PRl ARV R G T laThy oL Tt g K G NI B N Better Quality of Life

Stable & Sustain Network of Quality Raw Milk Producers
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2020 Sgndergaard Award
Dairy Cooperatives with Raw Milk Production More Than 20 Ton/Day

San Kam Pang Dairy Cooperatives (Pa Tung Huai Mo), Chiang Mai Province.

swiasaunasnasasaaiion Us:id 2563
UsznnavnsailauafisiuSinuinundutioanin 20 e/
avinsollauad1d e a1 zeslug
2020 Sgndergaard Award
Dairy Cooperatives with Raw Milk Production Less Than 20 Ton/Day

Mae Jo Dairy Cooperatives, Chiang Mai Province.
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ns:uaumsnawihtasuaieth

Midstream - Downstream Process :

gnseansh 2 : CG AumsuSkisdamsavAnsia

a‘msmams'ﬁ 5 :CG ﬁuUstﬂmlﬂsU§ﬁawalﬁﬂaejlﬂ1hmﬂmsWcumaahaa"aﬁu

Strategy 2 : CG with Corporate Good Governance

Strategy 5 : CG with Sufficiency Economy Philosophy (SEP) to
Sustainable Development

fasums a.an. Snuu SnWhsu sauwdvau a.a.n. LivdavAnsatusssy
TAsINS “8.8.0. Snun SnYhu SImnEIAY 0.8.0. igairnsausssy” iulasinmsisuiiaray

Taadhadsnsiidnisianamnuesdaisiainmsidusnanwinnuens a.6.a. 190440
WiaWannlasiadnias a.a.a. Wil “asdnsamuassn” dramsusundsunindo 1Rand saums
naasuandaussumeluasdnsTifianudinud aessaniuaasdnsg dauessuiiunugu
Tumsafuianadianisvinay Fedu wasdian TuvusaNagnITsusIdLaTaiuayy
ArussanlifuLUsTnTy guau wasdeniiendaiu a.a.a. dalu wianiamialvgadauls
drudavnnaulesulstlemiannnisusnisitdaunwingas

anazaN eI lAsINISHUNANNISAN9
1) nsaunsWaatEEunnenng ;
1.1 eNULASHgNa
ﬁﬂiﬁLﬁ(ﬂﬂ’]iﬂ%’NMﬁﬂﬂ’]iﬁ’]Lﬁu%am{?uﬁuﬁﬁuﬂadﬁgﬂﬁﬁaﬁu 8.6.0. UUNUgIU
InIvdnAusIINTIINgszULIAsugiarasUstamAsalule iy wdnnnsvhau
PANNITINHUNINITRU 18
1.2 GNUFIAN
Hiunmsnesinguieaismsiidiusnludiannesdinnugauaziinnisne
Tufianaenavianzan inugujifnuess a.qa.a.
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1.3 UTAIUETIN
vinlriyaainsnmaluasdnsanansnasrsiausssuiianielunsdnsliinatuls
aenaditlseanann wasvinanusmiulaasnswiussandua dacaansnuenanalig
nsadiausssunsaguiuic hAeduluden Inannszauldasnavanzan
UUN U UIDINENANISTINLALETIINALG

2) NTAUNIATFIU 1SO 26000 :
2.1 MafiuQuaianisia
- Tassmstifidanlasiunisiiuguanianisiia iiasswaunyaainsnaluasdng
T fianudwdaludiunisvinnuuuiugiueamdnausssuuazassuniung
ae3936d1 uanani sadlunsenssdunanisusudiu ITa Wiid a.a.a. Snene visil
TN ldsuinlasinsuasfianssufirauinadonu af Tasims dawnitaennud,
Tasimsanuditaennii, lasinseanetinanuGsn a.6.0., MIUsTNafiauIa
“mMeiauIdnsanesIn Larihdaganudiia uaznsussmaaesug “dadnsd
ga36 LUssla asaaule waslanassn” vav
2.2 MSIPNTWENTUUBIAU

- Tassnstidlalanmalvigufifnuees a.6.a. NnssduiuiidusutaaauAaiu

wasdiunumeniiulasinsildagdlidanuiivas idlanunaude

. aae. lesnuginsluiuicneg iiasbuanmunndiaiawaciuag ans

(U saasNAAEINTANAN SN YW AU IgNGad
2.3 MSAAIUITINLATNTWAILIYNAY
- TassnstidlaTamaliguiifanueas a.a.e. Tulsazssauldiuffunusicaani
WindaLeFuNsiaIus I uazanunsnutianlas aenena ligmstanngeulassauuns
2.8.0. hazdinnaiusinlaatnavmnzanwaniugiassy

. a4, dlasmsdathetanndanwinseululsadausie fail 5 Alawns

saulsanuuas a.a.a. iialiienmuiumidddg lunmsianngurusaly

DPO “Love Milk, Love Farm” Project,
Synergized DPO Team Leads to Moral and Ethics Organization

DPO “Love Milk, Love Farm” Project, Synergized DPO Team Leads to Moral and Ethics
Organization, project in charged of Adminitrative Department with wide range missions, and need
to build participation from all DPO team, to lead DPO to Moral and Ethics Organization. The project
consists of 1) adapt and change bias and thinking 2) enhance and strengthen organization culture
3) build organization good governance 4) build ethics driven for life base such as work life, personal
life, social life 5) drive ethics promoting and campaign to DPO’s stakeholders : people, community

and social 6) aim for all stakeholders to get benefits of quality services.
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SD Principles Relevance

1) SDGs:

1.1 Economic : to build basic “way of life principles” to all DPO team, on ethics base
which will lead to national economic system in the future,such as work principles,
financial planning principles etc.

1.2 Social : to build happy social participated foundation, and proper social manners to
DPO team.

1.3 Culture : to enhance DPO team to build effectively good organization cultures, and
teamwork, that will magnify outcomes to suitable “good living culture” happening
in Thai society, on ethics c]t governance base.

2) 1SO 26000 Standard:

2.1 Corporate Governance : this project relates to CG , aim to develop DPO team for
excellence in terms of ethics and governance work - base focusing. Furthermore, this will
also leverage ITA assessment to DPO. Activities of this projects, for example, Problems
that want Solutions Project, Goodness the Wants to Do Project, Seminar on topic
“Moral & Ethics Organization Development and Success Factors”, and intent declaration
on principle, “Honest, Transparency, Accountability, Ethics” etc.

2.2 Human Right Respect :

* This project gives participate chance for all levels of DPO team, not discriminate
and open free for team’s thinking or ideas.

* DPO has hired people with disabilities in several locations, to help build their quality
of life, and enhance proplerly value of “human rights principles”

2.3 Participation & Development Communities :

* This project enhances better interaction chance among all levels of DPO team. to
leverage participation, and also help connect and extend properly, concretely to
communities, and social development.

* DPO still has Project for Schools to improve student performances, within 5 Km radius

around DPO Plants, to help youth being major forces of communities development
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Integrity & Transparency Assessment (ITA) in State Owned Enterprise Performance, Fiscal

Year 2020

avamsawasuiomisiauuukudsindlne (2.a.0.)

Asuu/Score s:au/Grade

Dairy Farming Promotion Organization of Thailand (DPO)

91.29 A

msvodudu / Ranking Huevwukua / Total Organizations

2 23 ‘VI‘Li'JEN’]u‘LIEQﬂ‘StVﬁ’NLﬂHG\iLLatﬂMﬂiﬂi
23 Organizations of Ministry of Agriculture and
Cooperatives

17 53 S398UN
53 State Owned Enterprises

310 8,303 MheuUssA
8,303 Nationwide Organizations
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Ns:UUMSAuLh - nawu - Jaweuh / Upstream - Midstream - Downstream Process I

nszuaumstiuth - nawth - Uareth

Upstream - Midstream - Downstream Process

gnseansi 1 - 4 : CG fAunuasns, CG AumsuSkisdomsavAnsha,
CG riufsunu, CG fiugni

Strategy 1 -4 : CG with Dairy Farmers, CG with Corporate Governance,
CG with Dairy Plants, CG with Customers

asmsUavnumsuwss:uiavavisadiagabsalaisun (In3a - 19)
nEnuNstinsunsszineraadalidalalsun (103 - 19) fuun Tiuguusstiuii o0,
Teadunnasmaiatiasiunsunissunaaadlsadadalisalalsun (Iade - 19) Tugtuuurag

AnENTIINMIMsUsEaUMUATR U naldaniunisainnsunsstinauaslsadoiial¥alalsun
1@30 - 19)RanIsEIuNIASNIN T UgUaLNERE LT IAaaaaT TFAMAT GaussN
aufiatlaneni loun anesnseuguandaiifeiunsunfulaunasagnaasiunuasnsuay
tndassuiadoatinundu, iasnsmiuaumatfiianuluaesvnssmn asauaquaiLe sy
NA0 WENUINTSINU N152UFITALAUTINTUUSINAAUNTINAT, TINTINITVINNTOAA
VNLZININMIFLUUGGN Lazdaimamseuuusialua Teadqueiszaunuotnalndan
WL Eanszninsgasmsdadminaduiu, gnén

anuzidenfiu ludineainisvaniennaanudfuiy o.a.a. l65UN105514 SHA
Foflusnesgrunnulasasaduguandaininviaaiies dutiuimunnisiazanuiiviaadien
& C 0031 7131 a.4.a. IevnuuIvImsanudumwvinaiienTaansanlesuwma vinafieasinge
Aldnssusasnasgiu sHA meludmianszunsedogsen uazdmiaaszys watllumadan
Tunmsvinaiien aa@Iaddlusl New Normal
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Preventive Measures of COVID - 19 Pandemic Spreading

Due to COVID - 19 Pandemic Spreading situation tended more and more severe, DPO promptly
proceeded Preventive Measures of COVID - 19 Pandemic Spreading, as Committee of Operated
Cooperation under COVID - 19 Pandemic Spreading Situation, to run strictly hygiene measures
throughout value chain. The operation covered upstream - midstream - downstream process: dairy
farming hygiene measures for dairy farmers and extension officers, controlled operation process
measures in dairy plants : production process of dairy plants, opertaion staffs, logistics measures
of raw materials to dairy products to customers, marketing measures both traditional trade &
modern trade, and work together closely with cooperation center to link both channels with shops,
department stores, and customers.

Meanwhile, in term of sustainable tourism, DPO has been granted SHA (Amazing Thailand
Safety and Health Administration), hosted by Tourism Authority of Thailand, which is safety and health
standard for tourists, in terms of recreation activity and tourist attraction, Code C 0031. Moreover,

DPO has connected other tourist attractions with SHA standard, as new normal alternative travel

route in Ayudthaya province, and Saraburi province.
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@ fnsumsmugnsmans CSR / CSR Strategy Project

ns:uaUMsAuLh

Upstream Process

gnsmansi 1 : CSR Auinyasns
Strategy 1 : CSR with Dairy Farmers

fasums a.a.a. Snuu $nWhsy ens=auidu "WasuRIGe"

siiunslunundussnlasdinny a.4.0. iNNNA we lumanana siiunslaeaeduss

NSLAE LAUN SINNUAEITELAL WA UINITLALN TAUNSINARIULARAUNITNNLAEN LNDFS19RAE1TN

Tunswasauamniaunwiineasns NWSIALTLGULULEMNSOREAUUNALNING axaien

i I lasunanauwnugs T SuaINa syt v unae wistn e WewIAN WL U

LazEILNUyna1ee aaannsuLAIang
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AN ZiaN TR UNENNISAeY
1) nsaunsWRILIBEN s iEiunenda ;
1.1 eNULATEFNA
. liiAansthanud wadiulss Wannwsulvndeiuadidemuniw dsels
Ry
« Wheaads lunnsuandssena g liidadstlead wazaiiisalouanainsaleain
wundu wasiludatnaia lvrunasuedaetih ludssendld luwnsule
1.2 eNuFIAN
. MsdacahsuRasadunsinuluuEgn Wavhwihfseuusiuaswann
ArunWLuN eLdtlyyiene rasmnfaedaing warasinnudiuS TG
LNEAINIEIETIEI FUNTOITAUN WAy B.a.0.
1.3 onuguauNe
. MIWBNFTANTVNSUYNFUINHIENUNNATIIU GAP (MTUFTRINITINuaSAG
WISt UUMINAnTia dsazdiedaiiunaananudsaduaseiiaiusening
MSAEN, MSiLAEINaREn nstensuaaiuien siinslianuddmiEas
PNNLRDANENIGNUDIYNT HANTENUARALIAGEN FUNTNUBIALNU AN UAEAE
LALEIFONTT QAR ANTNUDINANAR)
2) NIAUNIATFIU ISO 26000 :
2.1 Msmiuquatan1sne
. iamndimsmiilulasimsuazianssuiisauinsaiau Taaldeduainmadninug
srunsideslaunLazdssanny wadalunndudeiiulaualiunnuasns
Milasens wazanansathaNua ldmnwannmnfuen i



avAmisaviasuiomsiauuikvdszinalne (2.a.0.)
DAIRY FARMING PROMOTION ORGANIZATION OF THAILAND (DPO) 1

2.2 MAUFIUTINULATNITWAN U YN YU
« @NTNANENAARIAAINS HLnWITHAIaY B UL EIgN laasnadiUstENE W
Fariu whue3atneazinswannlulunaiidiu snnein ldunananiwnis&es
Taunldausulminazauiilssaunisalidansdiusnua: airaasadeld
vnannau Teelfasdanudiarldsululasimswnsalaunideadunugiuluns
dazmanidnnNiluauee iaWanvhSnuasnsiinTInlasINsuazina g
AuglaEiy

DPO "Love Milk, Love Farm" Project, Buddy Farm Enhancement

This project was proceeded in extension area by DPO offices all regions, but for central region
proceeded by Dairy Extension Department with Dairy Research & Development Department.
The project objectives comsist of 1) to build dairy farmers' awareness about quality production,
if the prototype dairy farms acheive this objective with quality and hygiene raw milk, then they will
get higher revenue 2) the prototype dairy farms will role as coach, buddy to network dairy farms,

to develop quality raw milk and help them solve problems

SD Principles Relevance:
1) SDGs:
1.1 Economic:

* To apply knowledge to improve quality raw milk production, and to increase better
revenue.

* Toupcycle and utilize dairy farm waste, and turning them to be alternative revenue
besides raw milk, while being best practice for network dairy farms to apply.

1.2 Social:

* Buddy Farm has been proactive strategy to coach network dairy farms to improve
quality raw milk production and help them solve problems, and builds engagement
among dairy farmers, dairy cooperatives and DPO

1.3 Hygiene:

e Dairy Farming Management has strictly followed by GAP standard, which is
standard for good agricultural practice during the production, harvesting and
postharvest, include food safety, environmental impacts, worker health, safety and
welfare, and produce quality.

2) I1SO 26000:
2.1 Corporate Governance

* With transparency projects and activities proceeding about dairy farming
knowledge enhancement, and transferable all knowledge and technical aspects to
dairy farmer project attendees, so they can adapt knowledge to improve their own

farms by themselves.
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2.2 Participation & Development Communities
e With "proactive approach & effective transferable knowledge" to network dairy
farms, so they tend to have betterimprovement, that will lead to inherit dairy farming
occupation to new generations and experienced farmers to attend the project,
and will build more networks by utilize knowledge from Buddy Project as base to

integrate and to improve their farms in the future, and also lead to sustain.

fasums aan. Snuu Snnhsy Weuunarnsnilauudu "aknsaidunuu®

stiumslasdheduasunaasdaun eudunmsiaunsailauning - euanda Funseenu
$ie Snnaanmdn Smieasys waznaanlasinis vnlidaunwiuséu Tesawis scc
AAGNAIUAEINTT 500,000 LEAA/AAAAAT

Tassnstifiunsvihnusindussuninadwihi a.a.a. duwdhiaunsol wasnuasnsgas
Taun WaWamLasilailgmssdunisn Wamnanumwinuudu wagstinssuaunmsnsdansas
Geinen CMT (California Mastitis Test) anU3uld uazfaifiunisusuiunedido.danu (Somatic
Cell Count : 5CC) Tuthuaduldshs Fiianufedaslaaasiiutlymlsaduasnay (Mastitis
Disease) huulainanianmsiduiluvuauudinialunisy wasilgmlsaenusnauiiioan
mssaunfiunniAull viawesaseunvnanuielnd dsdunaliAensgidesiunandn wazas
dawansznudaiiasfinelduannuasns suiidimanssnulagasatuauanialnauing
AgusTneas a3y

AN TEN TRITUNENNNTAN 89
1) nsaunswanagn i iiunienda:
1.1 ONULATEYNA
. mMswananMwWiNunAuRav Tiinuesnsuazavnsal Iseldias
1.2 onufanm
- TA53IN154 He@3anaeinasgIuRan sieutaenadsdiu drenisiisiusu
saanuasnsiResTaun wiina a.q.0. waraunsoilidanuduusiasaiung
TunsvhanuuaznsaginiudianausIn
1.3 enuguauNe
« mswanuazud ladlgaunwiiundu diensaie guenannisaun”
(Milking Hygiene : ﬁumumﬁmuuﬁlqﬂqmmﬁﬂ) LANBASNTATEINA L5 LA
FusTnees e uinuadiamunnenamasgIu
2) NTAUNIATFIU ISO 26000:
2.1 Msfmiuguaian1sii
+ ajseniiumseneauU TR g Saavisdananssn iiaufledlgmnalunid
ananuesnsldsuazamunsnauasvinuslun1sianiswsn wioaviawann
AW UAAY
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2.2 MSPSWENSNYBeIAU
. Tassmsibdlalanaliguifnuuasgiidusnlunnssiutuaninnudosiu
TuilszpmdavnIanaunsaiiulasinmmness
2.3 MSUFIUTINULATM TN U TNYU
. inmsdafanssuausuldanuduniinuesnsfiaedaun uasdalamaliinuesns
fidmszannnude duaszdanud inlinmuidlgidatunislunisy
aansntianusilealuusuldudlatlgmlunisulaads wazdaasulvwinanu
a.8.0. Wuihfiavnsel uasinuasnsiufduiusicaaniu

DPO "Love Milk, Love Farm" Project,
Cooperative Development to be "Prototype Cooperative"

This project was proceeded by Diary Extension Department, at Thai - Denmark Dairy
Cooperative Sub Kradan, Muaklek District, Saraburi Province, and produces raw milk quality
especially SCC (Somatic Cell Count) less than 500,000 cells/ml.

This project cooperates among DPO teams, cooperatives staffs and dairy farmers, to improve
dairy farms and help them solve problems, to improve raw milk quality, and to utilize screened
process with CMT (California Mastitis Test), which can also assess raw milk SCC. The SCC assessment
directly relates to asymptomatic Mastitis Disease which is hidden problem in farms, that caused by
too much cow milking, or milking machine malfunction, that all lead to negative effects like product

waste, revenue decreasing, and directly effect with nutrition quality to comsumers.

SD Principles Relevance:
1. SDGs:
1.1 Economic:
* Raw milk quality improvement helps dairy farmers and dairy cooperatives get better
revenue.
1.2 Social
e This project aimed to build sustainable development criteria, by building
participation and engagement among dairy farmers, DPO team and dairy
cooperatives in terms of working aspect and social living aspect.
1.3 Hygiene
e To build "Milking Hygiene" (milking hygiene process) with dairy farmers, to improve
raw milk quality and solve its problems, that all will directly lead to standard and
quality dairy products to consumers.
2) ISO 26000:
2.1 Corporate Governance
e With proactive operation and acitivities hosting, that aim to truly solve dairy

farm problems, and upskill dairy farm management, include raw milk improvement.

49



swwnuMsWeuwasesviiuds:it 2563
Y™ SUSTAINABLE DEVELOPMENT REPORT 2020

2.2 Human Right Respect
e This project opened freely for all levels of team and stakeholders to raise their
opinions while meeting, or discussing before proceeding project.
2.3 Participation & Development Communities
e With knowledge training acitivities hosting for dairy farmers, and freely opening
for them to raise their opinions, and to synthesize knowledge, this truly lead through
happening problems in farms and adaptable knowledge to solve solve dairy farm
problems. Moreover, they also enhance engaement among DPO team, dairy

cooperatives and dairy farmers

NS:U2UNSNATILN

Midstream Process

gnsmansn 2 : CSR fufseanu
Strategy 2 : CSR with Dairy Plants

fasums a.a.a. Snuu SnWhsu ens:dunassiufseaududunaday

auduNIslagdinu a.4.a. NANa1Y, dUNNU 8.8.A. MavtanauaIard@Iinmu
a.4.A. MAn Tupandauniia 1ulAsIN8EnsEFUINATFIUN TN IUNUIAINLE AN CSR
- DIw jsdaadulineaesvnssuiinsusznaufamsiliiufiasiudaneday dausuliaray
sadann JaEaussvingIusnudLnadan waznsilsius L ian g siuiuenny

AN ZEN TRITUNENNNTAN 99
1) nsaUNISWRILNaEN S IEuMneEnTas:
1.1 ONULATHFNA
. Lﬁmnﬁﬁﬂaamiu‘quﬁuﬁu
. quaufinaldiRnduannsaacdunu
ATUNISINEAT AINNTITUILNUINY

Tasainsdavinansusuygsaululanu
1.2 onufIan
. s¥uduiusiauaniligamsmilafiassning a.a.a. @i uasrurusaU U0
Tsanu Aaiulufanssusnen Tugmrniasdien suhlugmeiauasnadsiu
1.3 fnuAsedan
. aeSunnuaridaainda uaziunisaauanirsadiwiadan
. imsuftidenungsadeudatiduiieniuinasnmsenudunedan vinlulssnu
Tigiamaie wsananzgiaadantacdianlaasatlssny wastlasiutlym
(RGN
1.4 NUTRIUSITY
+ ANSANANTINENUIAUTTINONNITEN TRTLWITN LT YU LU L sTwel

AINTIUG UNFUANNAA
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1.5 GNuFUaUINE
- a3 uemilunsufiewieiuRusesewdanacTsasaean Tfuwinau
UNLTEIU LRz yNTY
2) NTAUNIATFIU ISO 26000:
2.1 Msfmiuguafianisi
. TasansiiRnsandsanudainisuasgidiuleide uazadraliiAonuangs
fuAsugiia Faem LazAIadNiUNGNWEINNU YSa%NTU LaiinsT UM SRRANS
wuugaIMssEINssAnsiugianlade iesuilsenudaiunaztihdayaun 14
Usznaumsun latlyun
2.2 MSLANTWEANTNYMEITY
- TasmsildlalanalvgufiGauens a.a.0. ynszsudsulaiumnmdiiulasimnis
aehalailFanufiie uasilalamaliguiifauees aaa. mwdnnu gning
Outsource wazUszmauiluiidusmlaslainaten
. a.aa. ldansuginislunud Teebidanufiddaginis aaaaauiinsiam
fadnwennuazen TN
2.3 NSQUARILINAAN
. B.8.0. “Lﬁmu@umsﬁ'}muimﬂdwﬁaﬁa{lmm%aLn@ﬁamﬂuéﬂﬁm AN19057370
TUANKE WALTIENURANITAANAR AN VANER VLA WEDATIG L IUINGTNS
Tanfweansaenadustdandniw taaanisldndanu 1 wazninainsaun
TustiuuTasimsaysnundsnu TeganaRiasananiiaua iU iang ua
Wiaufeufunmasdagadun
. #lasinsgioslunsquassunilnauadsnedanisluduinuuasnuigieu and
TasanistAnAuAddenludrdnaiunasNuiiarsisui1udsdiu tile
samrulgneuldl 150 Tuuiiens1sne uazaaasuaumauion e, Tasinns” wae
ez Aun3d gansUsulssRunmihuFanaunw e liaaiuanan Ty
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DPO "Love Milk, Love Farm" Project,

Plants Environment Standard Enhancement

This project was proceeded by DPO Offices: DPO Central Office, DPO Lower Northern Office,
DPO North Eastern Office.The objectives of project aims to enhance procedure standards about
CSR - DIW aspect, that aims to promote industry sectors with eco - friendly procedure, social
responsibility, and environmental criteria building, include sustainable development participation
with communities.

SD Principles Relevance:

1) SDGs:

1.1 Economic

e To increase community employment.
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2)

e Toreduce dairy farming cost, by Fertilized Project, and helps communities get more

revenue.
1.2 Social

e To build good relationship and engagement that lead to cooperation among DPO,
traders, comminities around plants area, and to create activities for community and
society, which lead to sustainable development

1.3 Environment

* To reduce waste disposal, and environmental pollution.

* To follow rules and regulations about environmental measures, by this will help
plants reduce pollution to environment and society around them, and help them
prevent complaints from society too.

1.4 Culture

* To host several cultural activities for DPO Team and communities such as Song Kran

Festival, "Kathin" that is religious ceremony or presenting robres to Buddhist monks.
1.5 Hygiene

* To provide knowledge about nacrotic harm and diseases to DPO team, students

and communities.
ISO 26000:
2.1 Corporate Governance

» This project consideration related to stakeholder demands, "economic - society -
environment" balance with DPO team or communities, by two - way communications
between DPO and stakeholders for opnion hearing and take such information to
solve problems.

2.2 Human Rights Respect

* This project opened freely for all levels of DPO team, employee, outsource team to
proceed and participate equally.

* DPO equally hires people with disabilities ,and also properly provides facilites to
them.

2.3 Environment

» DPO strictly follows environmental law, and procedure concerns about environmental
problems: by "measuring - recording - reporting" about polluted reduction by given
laws. This project also effectively utilizes resources, as Saving Energy Project, which
aims to save energy, water and other resources, that is considered by best prectices
index, and camparative with other information sources.

* This project also proceeded as small projects to take care about environment
and ecosystem, covered both DPO offices and communities area, for example,

1) Project of DPO North - Eastern Office that increased green area in office amd
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public area at Baan Wang Hin, by planting 150 trees in public area, and also aim to
reduce Carbon Monoxide, 2) Project of Turning Biodegradable Waste to Soil
Improvement by Milk Deterioration, that aims to provide knowledge to community

members about soil nourishment by utilizing biodegradable waste etc.

ns:uaumsuaeth

Downstream Process

gnsmansn 3 : CSR fuanm
Strategy 3 : CSR with Customers

frsums a.an. Snuu Snvhsu asw Change Agent iadwiaSumsauunia:Snagummn
sufiunslaeehansaananazmsme e ligusTnansuimlss Tenina s i@Suains
Jausssunmsanunkarasdiinndqunwlviiuauulue gfamismunaniwin ganuauamns
athaAsInse viatinfwnfidainsuilnalusiuiadaanmmEasduaninauia Tosldianswa
uulanaaulay (Micro Influencer) Luguuzthdudl / $dudandszaunisoiass tiaads
MwinuolasduflaraN e daiulviuguslng
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DPO "Love Milk, Love Farm" Project, Change Agent Building to
Promote Milk Comsumption and Health Concious

This project was proceeded by Marketing and Selling Department, which aims to promote about

milk benefit consumption to consumers, and build health concious to new generations, dieters, or

athletes who want to consume protein due to "build - and - epair" body muscles. The project used

Micro Influencers as Change Agent to "introduce - and - review" products with their real experiences,

to build good product image and trust to consumers.

SD Principles Relevance:
1) SDGs
1.1 Economic
e To activate milk consumption to Thai consumers, that will lead to increase DPO's
sales volume and national economic growth.
1.2 Social
e To build health concious and more nutrition concerns to consumers.
e To leverage consumer to have better health, good quality of life and happy daily
activities.
2) 1SO 26000 :
2.1 Consumer Responsibility
e With clearly procedure of projects and activities, DPO strictly proceeded with "trace
regulate - control" micro influencers, not to overclaim, but encouraged consumers
to have excercise at the same time.
2.2 Human Rights Respect

e This project opened freely and equally for consumers to ask, to raise their opinions,

not against who was opponents or has different opinions.
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gnssansi 4 : CSR fuuionssu
Strategy 4 : CSR with Innovation

100,000 niod (1 Au)
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1.2 fuFseaan
- Humsyalinsnennseaaarianszuiunisasnadiussaninwuasiasuues g
widalfuaswdniuminvaeangnsldnunduanldiness Taeliuinnssuiauia
1A
2) 1SO 26000
2.1 MIQUARILIAADYN
. TassnsiislimdnennsaehadiussAnsnniaaUaauannues Inaeduniwenns
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(Reduce Waste)
2.2 MIUFIUTINULATNTWAN U TN YU
- JasFrnisiidusmanguilaanaraindediiniiqueatuaandaiafiamnsn
unan3lmasuasndoiuiag I ldgueuldss Tanidaly wiauvisduasul
WIANNSAALEIAANLLLL (Design Thinking) taa3ReddnAenudmIadan

DPO "Love Milk, Love Farm" Project, Circular Economy

This project was proceeded by Marketing and Selling Department, which aims to build all
sectors participation that lead to sustainable society, under circular economy concept. The project
aims to bring waste, consumed trash, to recycle or upcycling to be new useful products, for com-
munities and dairy farmers, as follows;

1) Drink More - Get More Project: project of awareness building for environment saving, and
waste reduction. This project leads to consumers' awareness about the important of milk cartons
recycling, by introduce them to know how to 'unfold, re-fold, clean' milk cartons, and semd the clean
ones to get souvenirs from Thai-Denmark, then such cartons will be recycled as materials, plates,
roofs for communities or needers. In 2021, the project would be continued by sending materials to
students or people who are interested in product design and utilized them.

2) Thailand Green Design Awards 2021: contest project to promote creative idea on holistic
production eg. consideration about 'society and environment effect' of materials origin, severity of
waste problem, eco-friendly driven innovation, and quality of life leverage under current conditions
eg., COVID-19 crisis, pollutions, PM2.5, flood, drought, quality of life leverage on disable person or
elderly person, all sectors' cooperation for sustainable society under "circular economy concept".

SD Principles Relevance:

1) SDGs

1.1 Social :
* To build awareness of environment saving, and realize about waste consumption
recycling, as new products to re-utilize again, under "circular economy concept".
1.2 Environment
* To utilize materials all process effectively, and re-use waste and expired products,
by utilizing innovation to added value on them.
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2) 1SO 26000 :
2.1 Protection of Environment
* To focus on utilized materials all process effectively, and 'turn trash to treasures'
by 5R measures : Reduce, Reuse, Recycle, Repair, Reduce Waste.
2.2 Participation and Community Development
e To build participation and awareness of recyclable waste to be new articles for
communities to use, and support participation of Design Thinking about environment

saving.

gnsansn 5 : CSR AuuSsryinsusiowaidevdihinemsweuunag wiviu
Strategy 5 : CSR with Sufficiency Economy Philiosophy (SEP) to
Sustainable Development

fasums a.an. Snuu Snwhsu ravineddudu

sufiunslesdneviaaiandanuns oulauunAnUsuUsdumMan vinafienlu s
Taunlng-1auansa ananINuan niaassys Usenaueis 3 \@unanan fa 1) i@unnesawisa
Taunlng - luxsa 2) @unagueaiFauiuisulaunlng - uansa 3) WUNIFNWIasINIG
ey glausandnnse e

anNTaN eI lATINISHUNANNISANG
1) nsauNTsWRINBEN S EuNLAENYa ;
1.1 fnuAsedan
- lumsiann $nw uazseeaafianssuiianansadiunsldaguds Taanisviue

Usunldsudunstanssatiuiienvhulounine - iauanda Usufanssunnalu
quiiSauinsulaunlve- wuanda Tasnsih raadaannssiaunsiaeslau
nausn lfUs el lud waenIsQUasnENaNIWIa&aN IAYNUAUEUNNWAUANE
559eNA LilansSeuuarINTuny SR siilag Iodsdusa Ty
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2) 1SO 26000
2.1 MIQUARIIAADN
. Tasinstideaalasiunsaydnidunedan Taansguasnmaniwiadanysiom
i davihdunadudinunsssnnd iansaysniiugll sudanasdadidag)
wazAnsthands TunsrunumsaasTausmn T4 wu nsthinuad linnusnesyu
wnduianaulunisvinte wudu  d@unissauglugudisauinisulauning -
wuanda aunsniianedluldlunsasiiianaclsznauandn iiaauiun
fafiu uazdnunmiiefidanmsldiagauiiiiuassumanmeTugusiseus
2.2 ANNFURAHRUARKUSINA
. Tassmstisienudanlasiuanusuferausaguilng dauddutindsaieii
Teamsuiauansiaaslaun audundasiueiunine-eusnsadiiamunn

DPO "Love Milk, Love Farm" Project, Sustainable Tourism
This project was proceeded by Agro-Tourism Department, which has been aligned with master
plan, to improve tourism routes, at Thai - Denmark Farm, Muaklek, Saraburi, as follows; 1) Thai -
Denmark Farm Site Seeing Route 2) Thai - Denmark Farm Learning Center Route 3) Nature Trail at
Khao Ta Paen, to Royal Granted Dairy Farming Occupation Route
SD Principles Relevance:
1) SDGs
1.1 Environment :
* Todevelop, preserve, integrate proceeded activities, by improving tourism routes of
Thai - Denmark Farm, and activities of Thai - Denmark Farm Learning Center by
re-utilizing wastes of dairy farming process, include environment saving, and nature
trail plan proceeding, to learn and preserve existing articles to be sustainable.
2) 1SO 26000
2.1 Protection of Environment
» This project relates to environment saving, by preserve environment of foothill area,
nature trail plan proceeding to preserve seeding and existing fossils. This also has
been re-utilized wastes of dairy farming process eg. re-utilizing of un qualified raw
milk to be fertilizer material, while Learning Center 's utilizing nature raw materials,
and its lesson learned can be applied for living, to be stable, sustainable, and better
quality of life.
e Consumer Responsibility
* This project relates to consumer responsibility throughout value chain since dairy

farming to quality Thai- Denmark dairy products
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od.d.n. ﬁuu1m5§1ua1na

mMsafiunueel 8.0, MAsfugnamMaasnsTuguaiansAduazANNSURaTaL
sadiannardinadantiudulusunsausnasguaIng FaUsenausis Enablers 8 6N, 1asgIU
ISO 26000 LLa:Lﬂmmﬂmiﬁwmﬁﬁaﬁu (Sustainable Development Goals) ARIF@N UL UG
feanidaacialudl

DPO with International Standards

DPO’s strategic operations about Corporate Goood Governance and Corporate Social
Responsibility has aligned upon framework of international standards: Enablers 8, ISO 26000,

Sustainable Development Goals (SDGs) of United Nations, as follows;

fnsumsmugnsmans CG / CG Strategic Projects

v Enablers :
ANSANENT : Tassnns v : :
; : ) 8@ U  1SO 26000 : SDGs
Strategy Project :

; : Enablers 8 ;
amamam%ﬁ 1 TR URULARSNDTA 4 6,7 1,2,3,8,10,
CG AUNBAINS : Sgndergaard Award : : 016, 17
Strategy 1:

CG with Dairy Farmer

ENBANEATN 5 2.4.A. SNUN SN 1,7 1,2,7 1,2,3,8,10,
CG MuUSHYLATHFNIWBLNENG | DPO’s Love Milk, Love Farm Project 16, 17
WuunensWaLaeN gy  TIWWAIAU B.E.0.

Strategy 5: | 39EDIANIAUETIN

CG with Sufficiency Economy DPO Synergy to Ethics & Moral
Philosophy to Sustainable Devel- Organization :

opment
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ENEANEAT
Strategy

ENEMERTT 1

CSR AULNWEAINS
Strategy 1:

CSR with Dairy Farmer

ENSANARTN 2
CSR NUT539U

Strategy 2:
CSR with Factory

ENEANARTN 3
CSR fiugnén

Strategy 3:
CSR with Customers

ENEFNANTN 4
CSR fTUUIANTIN

Strategy 4:
CSR with Innovation

ENSAARTN 5
CSR fTUUSAATHNAIWDLWEN
gulhvnensiimunasnaiu

Strategy 5:
CSR with Sufficiency Economy
Philosophy to Sustainable

Development
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Tasnns
Project

fnsumsemugnsmans CSR / CSR Strategic Projects

Enablers

8#14  1SO 26000  SDGs

WSuRLAES
DPO’s Love Milk, Love Farm :

CREA. SNUN SNWISN Wetn
avnsailauNluaunsalauL Uy
i DPO’s Love Milk, Love Farm :

Co - operative Improvement to

2.4.0. SnuN SNWSN Bnseeu
A IUlsIUGURLIAaN

: DPO's Love Milk, Love Farm:
Environmental Aspect of Factory

: Standard Leverage Projec

D.E.A. SNUN SNWITN §59

' Change Agent WBEILESNNNS
UL SNguAW

: DPO’s Love Milk, Love Farm:
Change Agent Building to

: Concious Project

Promote Milk Drinking and Health

2.8.0. SNUN SNNISH
: Circular Economy
DPQO'’s Love Milk, Love Farm:

: Circular Economy Project

2.8.0. SNUN SNWSN Viawne
- £19Eiu
{ DPO’s Love Milk, Love Farm:

Sustainable Tourism Project

Enablers 8 :

1, 2, 3, 4,

1,2,3,8,10,

16, 17

11,2,3,8,10,
16,17

11,2,3,4,5,
6, 7

1,2,3,8,10,

16, 17

1,2,3,8,10,

16, 17

1,2,3,8,10,

16, 17

1,2,3,8,10,

16,17
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Enablers 8 éwu / Enablers 8

1. MSTAUGUWANANISNGARATNITUT 2. NFINLHIEINALNS 3. NSUIMITANNFLLATNITAILAN
29PN (Strategic Planning : SP) ety

(Corporate Governance & Leadership: (Risk Management & Internal Control :
CG & Leadership) RM & IC)

4. msyaiugdauladiugs war 5 mMswmwnalulagaavia 6. NFUSUNTVIUNYE

auﬂﬁ'l (Stakeholder & Customer : SCM) (Digital Technology : DT) (Human Capital Management : HCM)

7. ﬂ’liﬁ@]ﬂ']iﬂ"l’m%uatuimﬂiiu 8. msm’saaaumsl‘[,u

(Knowledge Management & Innovation (Internal Audit : IA)
Management : KM & IM)

ISO 26000
1. MsiAUQUaianNsne 2. MILANTWANTNYHEIAU 3. MIUHURA LTI
(Organizational Governance) (Human Rights) (Labour Practices)
4. MSQUAFILIAFDN 5. Msuuidaenuiiuassy 6. AMNNSURATEUGBRUSINA
(Environment) (Fair Operating Practices) (Consumer Issues)

7. MSAEIUTINULATNTHAN TN AU
(Community Involvement &
Development)

SDGs
1. 29AANNAU 2. 2¥eanNi v 3. msigunnwuaza i duagia
(No Poverty) (Zero Hunger) (Good Health & Well - Being)
4. MSANNNAUNIN 5. ANNVTENNANA 6. UELENALAFUNALIR
(Quality Education) (Gender Equality) (Clean Water & Sanitation)
7. wainuazaauarae e 8. NuiiiaueAAsgianiiule 9. gaEUNTIN UIANIIN lasaaina
(Affordable and Clean Energy) (Decent Work & Economic Growth) ﬁuﬁm

(Industry, Innovation & Infrastructure)

10.80ANVRANAN 11. \iRaar YNt UE ey 12. ManaauazUIlnAzsuRaray
(Reduced Inequality) (Sustainable Cities and Communities) (Responsible Consumption and

Production)

13. msSuilariu 14. AN INELALALNINEYNT 15. sLUUdANIEUN
Climate Change (Climate Action) (Life Below Water) (Life on Land)
16. FuAMWLazan TN 17. AUEINAN ISR

(Peace, Justice and Strong Institutions) (Partnerships for the Goals)
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2.8.0. I05UsTasFIavNacLau Uskanil 2563 and1tinauauenssunIsulaunasgIauna
(@A%.) 2 57978 lun “T1ITaNAILIDIANTALEU” WAz “519TARUNRIANIGLGIY”

“5197ANAIUIDIANTALGI1”

WnginsRasan i ldueasenadiiulunstanasdnsiusuaan 2 wuanens
wnsasdnsgunuulmi  MswarNUsANEMWMSNAALAEMTRNKANE® LarmMsensmans
Thailand 4.0 anlFlunsiinUszananiwnisusmsianisasdnsidasisanadadiasivanzas
vueu

“51TARUNDIANIALAU”

WNETINSRANTAN : WALSENAUNSENNANSND LATNALSENAUNSNNINITHY LarNISeNLENIU
meldnagmsivihlviustaunnudnia wiaivihldmunsoiauasdnsle saaviansldanud oy
LaENISELIUNSEU CG, CSR wnsfiiiawmunasdnsivdaiu (s

2020 SOE Awards

DPO won Outstanding State - Owned Enterprise Award (SOE Award) 2020, hosted by State
Enterprise Policy Office (SEPO). The awards consist of the Outstanding Organizational Development
and Outstanding Organizational Leadership.

Outstanding Organizational Development Award

Criteria: organization sustainable development trends on several aspects, such as, modern
organization management, productivity ratio development and productivity increase, implement
Thailand 4.0 strategy on organization management effectively and properly, etc.

Outstanding Organizational Leadership Award

Criteria: operation results by mission, financial results, operations under achieved strategies
or operations - driven on development on organization, leader’s operations and focus on CG, CSR

to drive for organization sustainable development etc.
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sIasgiaHnedidu Yav a.dn.

SOE

Awards of DPO

2558 - 2559  SNIAWAILIDIANIALAUE AIUNITLIUNTIANITENTEUNA

2015 - 2016 Outstanding Organizational Development Award of Information Technology
Management

2560 TR NAUIDIANTALAUTUNIWTIN

2017 Outstanding Organizational Development Award of Holistic

2561 T TRRHUIBIANTELEU GIUNITUTUNITNTNENTUAAR

2018 Outstanding Organizational Development Award of Human Resource Management
NITAANNTINTR NN SWAUNGLEY GUMTENSTAUNSUSNTIANTS
Outstanding Development Cooperation of Managing Enhancement

2562 T TANAUIDIANTALAU AIUNTUTUTNITWENITUYAAR

2019

Outstanding Organizational Development Award of Human Resource Management

ADENTTHNTRIFETNAUETTHUAINR

vanpuesitmsatuil i Biouansin

asfnsAaaSNianIs AU szmavs

o, & L, o a1 & ”
lu “ANANIAIMEIIN STAUAKLLIL
aulAsInMssaaANgNI 89ANS 51108 UAAIMTAAMETIN TSN WA o
elfumusiungda aBuamsssnwimd atiufl o (WA, seca-beo)

2pbiflanngy Al ades uazsaniuaSdANAoTINTiTuAe e Sofu Auly

AT o At U’ ...... NNTIAN WNTANTY o

(118MDILURT NBITUNS)
UAANTENININEATUAZINNTD]

Uﬁtﬁ’n&ﬂl{ﬂﬁi}iﬂ’?iﬂ‘d e ATIIH NIENIN INEATUATANNTDI

AVANSALUSSSY S:AUAUIUU

2.6.0. L03UT1ITA “BIANSAUETIN TLAUAULUL” AINAULNITNNTAIFINAUTITNLUITG

AN TATINTAAFTNYNAU DIANST BND LAz TOAMETIN TIUUTENIU W.A. 2562 Ne TokaULELN

FAFTNAUTITULVITG RUUN 1 (W.A. 2559 - 2564)

Moral Organization, Prototype Level

DPO was granted the certification of Moral Organization Prototype Level, Project of

Moral Promotion in Community, Organization, District and Province Level, hosted by National Moral

Promotion Committee, under Master Plan of National Moral Promotion 1 (2016 - 2021).
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CSR-DIW AWARD 2020

of Thailand (0.7.0) Center
35(1)-1/18my (10190000125184)

swda CSR - DIW

2.4.0. 165us19¥a Tasimsdauasnlssnuageaaunssu lidanusularausadianas Ny
asinegafiu 010NN ITINURAGIUNTIN NTENTNAA@IUNTIN (CSR - DIW AWARD 2020) 3 513978
lawn $197a CSR - DIW Continuous Award 314U 1 $19782RIEHNNY 2.8.0. NMAGLTUARNLARI
Wila Wazs1998 CSR - DIW Award 2 51978370 2 Tssnulewn §unau a.6.60. Mauianauans,
f1UNU 2.8.A. MANANI

CSR - DIW Continuous Award

DPO won CSR - DIW 2020, hosted by Department of Industrial Works. The category award is
Project of Industrial Factory Promoting for Sustainable Social and Community Responsibilty, and
consist of 3 awards as follows;

* CSR - DIW Continuous Award: DPO North - Eastern Office

* CSR - DIW Award : DPO Lower Northern Office, DPO Central Office
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THE PRIME MINISTER’S

INDUSTRY AWARD 2020

swIagaaknssy Us:0 2563

swJaguaHnssudiau Uszind 2563

el g6 3ENAAGNG TBIEEIUIENT insunugEwens a.8.a. sauvana i ue
FEIUSIA LUNBUNS HERENWIENS 8.8.0.41FUNUTIITRRRaMNTINGLAY Useantl 2563 §1vinau
a.4.A.MaAfr TuaaNkewmila asdnsaLEsHianslauliilsunalneg (@.a.0.) lasusaladsann
Msussuaunw Teglasufasfanwaaniseeans Junslasn wiansguues (ulssau
TunENa U ITaaINE

The Prime Minister's Industry Award 2020

Mr. Suchart Jariyalertsak, Deputy Director and Acting Director of DPO assigned Mr.Chainarong
Pao-in, Assistant Director of DPO to be granted The Prime Minister's Industry Award 2020, by

presider of the award event General Prayut Chan-o-cha, Prime Minister. The award was granted

to DPO North-Eastern Office.

wiasgiu SHA

2.6.0. ld5un1esgiu sHA Fadunesgruanulsasdasugraudeiainyiaien
FufuunMsLaEnUIviadfien 5% C 0031 il a.a.a. levnuuwininsaiadumaviaadien
TaansidanTaauvaviaiiensnan ildnsfusasnasgu sHa maludmiawssuaseiassen Laz
Jiesszus wialumadanlunisviaaien au@ieaddlusi New Normal

SHA Standard

DPO has been granted SHA (Amazing Thailand Safety and Health Administration),
hosted by Tourism Authority of Thailand, which is safety and heath standard for tourists, in terms of
recreation activity and tourist attraction, Code C 0031. Moreover, DPO has connected other tourist
attractions with SHA standard, as new normal alternative travel route in Ayudthaya province, and
Saraburi province.
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