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4.1 NEUUNITIANTITUIANTIY (INnovation Process)
AsAuuAuLIANs Y e 0.d.a. Tuleudsyana 2567 Aoaniaztwanan
(Output) wagnadns (Outcome) Funisiesennsdanisuinnssy WudaduidiflensliAnnisas
AnuAuazyarialiiy 0.a.0. Seysannsnszuiunsdnnisaiiug qjmzmumiu%ﬂﬁﬂﬁﬁmﬁu
nelu e.a.a. Taudedadu nisadrawansenu (mpact) Weuanliniu e.a.0.
EULLUUﬂizmumsa%wqui’mﬂiimﬁ 0.a.a. U ndudunuy fe wuudiaes amalng
(State-Gate Model) Antulae 151030 10d. waUuaL uaznin i uasHu MIBNTLUIUN TR UGAIY
L‘fJuEULLUU Qiﬁﬂ (Business Model) Usenaunie 3 %gumau A® Front end Innovation, Development,
Back end Exploitation seazSunl
4.1.1 5382l 1 Front end Innovation Usznausie
(1) NM352UTIWANNAALNL (Idea Generation)
(2) MInagouuazUseiiiuauAnlvi (dea Screening and Evaluation)
(3) MyuagUluuNansa (Product concept)
(4) ATIEFULUUTINT (Business Analysis)
4.1.2 s30eil 2 Development Usgnaunay
(1) WAUILALNAGBUAULULNULTANTIU (Development and testing)
4.1.3 sveedl 3 Back end Exploitation
(1) NAWINAgNENINITHAALAENAFOUAAIR (Development and test marketing)
(2) Mm3uhduAmaaaImatn (Market Entry)

)
(3) MsUsziliunaans nauseleruanuuinnssy (Post Implementation Review)
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7.IM Action Plan Us:310 2567
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