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DAIRY FARMING PROMOTION ORGANIZATION OF THAILAND

"DAIRY INDUSTRIAL DEVELOPMENT
FOR A BETTER LIFE”







E@ﬂ’)ﬂﬂﬂ\ﬁﬂ%&l lag @oﬁvmw?ﬁuwmzf@w)wnmn

19, 2{) o m& ﬁ) I (I I
ummnmjuﬁg QYNUNT NNAIN th@ywwuﬂg mywmv

fz@zﬁ@wﬁﬁmﬁfmu e%m“zfzﬁgmﬂ%}.. 2

Eowever untgca@em:e/am[nuduaz ufiwrt mwmac&wermwwe

& %

WS:S15aSd
WS=UINAULGDWS:USUBUMBSLUAS UKINDIWADQAgLaBUKISIY USHUNAUWAS

Royal Speech of
His Majesty King Bhumibol Adulyadej The Great
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Granted to dairy farmers who attended the royal audience at Chitralada Garden
on 12 May 1977
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The Royal Award Ceremony of the Council of Lawyers
on 27 April 2021
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Indira Gandhi Award Presentation Ceremony, New Delhi, Republic of India
On 19 November 2005
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ABOUT THIS REPORT

The Dairy Farming Promotion Organization of Thailand (DPQO) is committed to
be responsible for society and environment throughout its processes and
activities aimed at enhancing society, in accordance with international principles
outlined in ISO 26000 and the United Nations Global Compact. This commitment
fosters sustainable development and aligns with the Sustainable Development
Goals (SDGs), emphasizing participation in social, environmental, and

governance dimensions. Consequently, all DPO executives and

employees are guided by this framework in their operational
missions, which are rooted in the philosophy of a sufficiency economy
and the principles of holistic economic development (BCG Model)
The organization actively engages both internal and external
stakeholders in pursuit of its vision: “Developing the dairy industry for a better life.”
This vision is encapsulated in the concept of “Love Milk, Love Farm, Continuing,
Preserving and Developing Royal Dairy Farms to Sustainability.” The DPO reports
its operational outcomes in accordance with GRI Standards, addressing all
seven dimensions: good corporate governance, respect for human rights, labor
practices, environmental stewardship, fair practices, consumer responsibility,
and community development. To align with its vision and mission, the organization
must operate a sustainable dairy industry, ensuring efficient and effective processes.
This approach aims to enhance user experience and satisfaction while developing
a robust performance measurement index that adapts to current organizational
changes. The focus on milk production emphasizes energy conservation, cost-
effectiveness, waste reduction, and the enhancement of wastewater treatment
processes to exceed industry standards, thereby instilling confidence in the milk
production process and ensuring its enduring value and sustainability.
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Message from the Chairman of the CG/CSR Subcommittee
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2e1vMANDHL UaztluduktvluMSsauSLAEDIES
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wisuidevlauudavlduiasmus:au GAP 1o
dviasuaunwlauuiRldasunwivowaatuy
{kldAeunawduaznalsvoiuldurasgiuaina
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lnyasas wsausavsumstuguigugnaiv
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wazageulRiindUSayAIKULUUSVE Ul
aulAQ

The Dairy Farming Promotion Organization of
Thailand (DPO) has been engaged in dairy farming
since 1962, marking its 62" anniversary in alignment
with the royal vision of His Majesty King Bhumibol
Adulyadej the Great (Rama IX), who endorsed
dairy farming as a livelihood for Thai farmers.
DPO is dedicated to developing Thai-Danish milk
into the premier brand, offering products made
from “100% fresh milk, no powdered milk.”
The organization.recognizes its responsibility to
societyrand the'environment'as a manufacturer
and distributor of Thai=Danish milk products,
which hold a special.place in the hearts-of Thais.
Additionally, DPO'is part of a campaign promoting
milk'consumption for improved health and hygiene.
Emphasizing the production process, DPO ensures
that dairy farms adhere to GAP standards to promote
the health of dairy cows and the quality of milk
produced: Each factory complies with international
standards, with the‘goal of enhancing raw milk
management, increasingfarmers’ income, and
supporting the:leading dairy industry learning
center in the«country and ASEAN.for sustainable
future development.
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Message from the Director of DPO
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Wodoulddruids walkiduavAnsAdvAUTRAIY
WGouuazl37vl drdunisaruuwutbundiu
AJIUSURQUBDUCDIVAUYDY 9.d.A. AUUIUAU
LINUSSADKANNANSUIUVIUKANAIYAIIUSUNQYDU
(CSR In Process) ua:miviivAdiuaaandavomu
ulguiguovsy (Statement of Direction: SOD)
molduasmuAUSURQBauaadvAl 1ISO 26000
A12gdLKku1gn1stluavAnSLKOAIIUAIANDTD
yovlng ag1wv(sAIUAITAIUSIULSLSIUTDUDY
WioduldideuazwanmumikisiAvsaviiadosmw
a1gwmsidgvlauuriudngadluldsnnsokivlu
soul 2567 9.d.a. BAd1wn1Andialuwanis
dsztigumadrdaviuacusassunisdavautlazusiu
Usiuaisnasaurvyid (UUs.) ssquazuuu ITA
91.87 A:uuu aglus:=au Wiudonnvkua 8,325
Ku2ev1uYaLsSy lagWududu 2 91A 4 KUDYLIU
SPIAKADAVAQASNSIVIAYASLILA:dKASEU Lazdiu
kGvluduwiasgiundusSuURasaudadoay 1asu
sW3a CSR-DIW Continuous Award 2024 ciolliav
Av 5 Isvvruuu aaaguiasgudIduADAISGI8
A IUSURQUaUGdYAULLAsYUBUDEIVIVEU
woul038Uens:Au A1dd “Eco Factory” Amuun
9.d.a. lalkAdwaAylunIsalduvIudIuUADY
SuRavaudadvauagvdatiiov laguauulauie
TSLOIUUUAY 5 UKD F0ADASSUINDNISDESIUAU
sswawlsomutasyusuldagvdviiu wspuaduauu
MSANTUMUMUKANLASYTAPKUBEUTRIDURIDUSU
Bauu Brvloonyusunazivau ainsaditiussie
aaaKknssuldagvdoilioviiazaoandovAaulthking
mswouuaghododudulu

The Dairy Farming Promotion Organization of
Thailand (DPOQ) is dedicated to conducting its
operations in alignment with its objectives and
vision of becoming a leading entity that upholds
responsibility towards society, communities, and
the environment. The organization exemplifies
integrity and establishes guidelines for socially
responsible practices, prioritizing stakeholders
to cultivate trust and confidence within society.
DPO operates in accordance with its social
responsibility master plan, which runs parallel
to its primary business strategy, ensuring
responsible practices (CSR In Process) while
aligning with government policies (Statement
of Direction: SOD) under the ISO 26000 social
responsibility standard, with the aspiration of
becoming a source of pride for Thailand. Through
the collaboration of stakeholders and employees,
we have successfully maintained the stability
of the dairy farming profession amid the ongoing
crisis in 2024. DPO takes pride in its evaluation
results from the National Anti-Corruption
Commission (NACC), achieving an ITA score of
9187 points, which qualifies as a “Good Passing” rating
among 8,325 government agencies, ranking 2™
among 4 state enterprises under the Ministry
of Agriculture and Cooperatives. Furthermore,
it ranks first in social responsibility standards,
having received the CSR-DIW Continuous Award
2024 for all five dairy factories, reaffirming its
commitment to operating responsibly towards
society and the community in a sustainable
manner, while preparing to elevate to the status
of "Eco Factory." Historically, the DPO has
consistently emphasized the importance of
social responsibility by directing all five dairy
factories to engage in activities that promote
sustainable coexistence between factories and
communities, while supporting the implementation
of circular economy principles to foster acceptance,
confidence, and trust from the commmunity and
society, thereby ensuring the continuity of industrial
operations in alignment with sustainable
development goals.
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Policies and Procedures

SUSTAINABLE DEVELOPMENT

The establishment of an organization dedicated to operating a dairy farming industry that adheres to international quality
standards, efficiently and effectively serving society, is grounded in the shared values of "SMARTC" This initiative emphasizes
the principles of good corporate governance while demonstrating a commitment to the community, society, and the
environment, ultimately fostering sustainable benefits and building trust among stakeholders.

GOOD CORPORATE GOVERNANCE

Dedicated to conducting business that impresses consumers, service users, stakeholders, and business partners through
exceptional quality and service, we adhere to robust corporate governance principles. This commitment involves taking
responsibility for efficient, effective, transparent, and equitable management, which includes the comprehensive disclosure
of information pertaining to the DPO to ensure stakeholders can access and review it. We maintain adequate risk
management, internal control, and compliance oversight systems in alignment with the SEPO's corporate governance
policy. Furthermore, the board of directors, executives, employees, and workers are obligated to support, promote, and act
in accordance with the organization's "SMARTG" values, which align with the DPO's anti-corruption policy and code of ethics.

ENVIRONMENTAL

ECONOMIC ot
PR, -
f @

01 Enhance the management infrastructure through 1o
technology and agricultural promotion services. B !
Continuously expand sales and service areas to
ensure the distribution of products to the market
at equitable prices. This approach can bolster

o fle
~ TS,

by et

02

economic development, investment, and tourism
with stability.

Enhance production levels and ensure that the quality
of products and services meets high standards, in
alignment with international production norms and

consistent quality assurance.

03

Management and oversight of operating costs across
all facets of the DPO, accompanied by a strategic plan for

cost control and guidelines for developing action
plans aimed at cost management, supported by

ongoing monitoring and evaluation.

SOCIAL

Cultivate the
knowledge and
skills essential for
professional

An efficient and
equitable human
resource
management
system exists that
adheres to the
standards of practice
mandated by law
and international
charters.

advancement
through a strategic
learning
development plan.

v

Uphold and adhere to
international human
rights principles,
embracing the tenets
of equality and non-
discrimination, while
striving to address or
resolve human rights
concerns with
diligence.

Recognizing the significance of on
serving natural resources and maintaining
environmental quality, measures are
implemented to prevent and address
environmental impacts arising from
the construction and operations of the
dairy farming industry. This includes
waste management and a systematic
process for monitoring and inspecting
environmental effects and the health
of surrounding ecosystems. By fostering
a sense of responsibility, the DPO aims
to ensure that its business operations
are environmentally sustainable and
promote growth.

Vi

Engage with
communities and
stakeholders to foster a
deeper understanding
and collaboration, while

mitigating conflicts
with communities and
society through
effective complaint
management
mechanisms.
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“The royal trip to Europe” of His Majesty King Bhumibol
Adulyadej The Great and Her Majesty Queen Sirikit The
Queen Mother.
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1961

ANUSIUTRUIgIKGDMYIIMSMSI@avIAUUSKIWSFUIALAULISA
AuSgualngua:sSgunalounsSAlasaassduLdgIKaD 4.33 ulnsiuas
(23.5 &uun wadsuu) Wwaddulasomstlus=g=pa 8 U

The G2G technical support agreement between Thailand
and Denmark, and Danish government Marketing granted
financial support approximately 4.33 million kroner.
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1962

WSzUINAULGDWS:USUBUMBLUAS UKIATWaDQagIasuKISIs USULNAUWAS
ua: auidaws=IWsI0asAN 9 LKoUs:nAtaumnsa nsvldawhsulauutia:
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1966

Salnunsnldaviidennaynsoudidumswioubuativayu 2.87 &ulnsiuas
Waalluauuws:swUaisIU tazAUaUWs:NBluBwMsIEevlau

Danish government granted 2.87 million kroner and assigned
technical officers to bestow upon the royal aspirations, and

attention to dairy farming.
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1971

SualnesulbuismswhsuluuuazAusinausums@Esvlauulng-launsa
sadviduavAmsaviasuismslauuuKoUs:InAlng (9.a.n.) SoAaNSNSIO
InyasUazaknsal LaAKUaTRSUR 17 unsiaugavnAUBU“SulAULLKONG”
MUUE AEUESIVUCSID3URA 22 SUMAU 2530

Thai government transferred Thai-Danish Dairy Farming and training
center, to become a state enterprise, under the Ministry of
Agriculture and Cooperatives namely, Dairy Farming Promotion
Organization of Thailand (DPO), and cabinet resolution on
December 22nd, has set the date of January 17th, 1987, as the
National Dairy Milk Day.

His Majesty King Bhumibol Adulyadej The Great and King
Frederick IX of Denmark presided over the official opening
ceremony of the dairy farm and the Thai-Danish Dairy Training
Center
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SisudauvIuwWISUTAULBUNSE uassulususavWaaAuABUNSY
wasguaumuazaimsukondoinasuladas Wuuusasunlna
s19UsA wazaanwanAurilkulu w.A. 2559 melduusuduasunln
The DPO started organic dairy farm and certified organic products
from Department of Livestocks Development in 2016 under
Morganic brandname.

2564
2021

sadowisulauuUs:ansnwav (Thai-Denmark Smart Dairy Farm)
woluwrsuansauazmenaainaluladgmssamswisuinuals WRAu
nuasnsFdevlauutilluusulddksumswauus:ansnwmswan
Tnuulkauisnandunumswaauaziwudaanuauisalunsudodu
msidevlAuuBowiaisg sOuEY aisauvdulalunsaunisAias
The DPO started establishing Thai-Denmark Smart Dairy Farm to
demonstrate and pass on farm management technology to Thai
dairy farmers. The farmers made used of the technology to improve
production efficiency to reduce production cost and to increase the
efficiency of work on commercial aspect and Free Trade Area
aspect.

2567
2024

UpuuavAmsaviaSufinmslauuLikous=inAlng (9.d.n.) oAvAIOUWUSTDEDLESY
aswmsi@evlruuuAinsasnsinstRinnuuAvLaEvEU IWpFuanuWs:SUEISIU
vovws:unauiGows=Usdunsurnwasqagias Ssman 9 dudalu

Currently, Dairy Farming Promotion Organization of Thailand (DPO) still

promotes dairy farming career to Thai dairy farmers to be stable and

sustainable in remembrance of His Majesty the King Bhumibol Adulyadej the
Great.
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avAnsaviasuadnislaunukvus:inalng (9.4.A.)
Dairy Farming Promotion Organization of Thailand (DPO)

diaviu a.a.a.maAtkilionauvu(lsvviuunideviku)
1aui 122 a.k28uAd a.d1vtion a.uidov d.Guvlkl
50300
DPO Upper Northern Office (Chiang Mai Dairy
Plant) 122 Huay Kaew Rd., Chang Puak
&uaviu a.a.a.mAklidasuav (Isvviuuvaluie) subdistrict, Muang district, Chiang Mai 50300
1aufi 198 Kij 3 0.AaoVU:WAU a.ASUAS D.aluiiy 64180 el 0-5522:2474 E-Mall: cmdpo@dpogoh
DPO Lower Northern Office (SukhoThai Dairy
Plant) 193 M. 3, Klong Maplub subdistrict, Sri

Nakhorn district, SukhoThai 64180
Tel. 055-951095 E-Mail : skplant@dpo.go.th

d&uaviu a.a.a.nmAa:3udantdgvikiio
(Isvvruuvvauusiu)

1aufi 344 Kij 15 a.iws: a.1Gov D.uduLAU 40260
DPO North-Eastern Office (Khon Kaen Dairy
Plant) 344 M5, Thaphra subdistrict, Muang

district, Khon Kaen 40260
Tel. 0-4326-1409 E-Mail : khonkaen@dpo.go.th

druaviulkej o.a.a. S1NdUIALKAN DVKIQAS:US
1aun 160,160/1 Ky 1 a.0asmw a.Gasmw
?.udAK3N D.ds:US 18180

DPO Head Office 160,160/1 Moo 1 Mitraphab
Rd., Mitraphab subdistrict, MuakLek district,

Saraburi 18180
Tel. 0-3690-9688 E-Mail : director@dpo.go.th

ddaviu a.d.A. MAna (Isvviuunas:us) aui
160/1 a.Hasnw .TAsAIW d.udALKAAN D.dS:US
18180

DPO Central Office (Saraburi Dairy Plant)
160/1 Mitraphab Rd., Mitraphab subdistrict,

Muak Lek district, Saraburi 18180
Tel. 0-3690-9720 E-Mail : sataporn.m@dpo.go.th

d&daviu a.a.A.mald (Isvvruun
Us:92UASTUS) 1aui 174 A WBSIALL O.KUDY
mudu a.Us1auus 2.Us:dudAsdus 77120
DPO Southern Office (Prachuap Khiri
Khan Dairy Plant)174 Petchakasem Rd,
Nongtatam subdistrict, Pranburi district,
Prachuap Khiri Khan 77120

Tel. 0-3262 -3837 E-Mail :

pbplant@dpo.go.th

d10iaviu o.a.n. AsVINWA LauR 168/9 K 10
0.AA2VK{Y 2.A22VKAIV 2.Unus1d 12120
DPO Bangkok Office 168/9 Moo 10
Phaholyothin Road,Klong Nueng Sub
district, Klong Luang

District,Pathumthani 12120
Tel. 0-21577044-8 E-Mail : saraban@dpo.go.th
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dunvaistdulavov uulng-tauwisa
Growth path of Thai-Danmark milk

WanANuuUSSAvaailLlioy
ButhiuuauunriuaUIBuussALaATITEY

Dairy products contained in aluminum cans

Begin cooling the raw milk and store it in aluminum tanks.

R Q\ waauuwiaaslsgussaudaudvdatisa

) n (Dudyanuaiusnfuszsrsuaulneddn v1IOUSSUUWIE
ol woaslsguazwannuriuuwiaaslsdussano
/\ " Manufactured the inaugural glass bottle of pasteurized milk.
\\\~ It is the initial symbol recognized by the Thai populace: a bottle
2508/1965 <D cmo filled with pasteurized milk.and pasteurized milk products in

« Pouches
D)

wanuuwiawaslssussaavaslisa
BuraawanAuriuuwiaaslsdussaav Aundluisaadudalini “uvasidiu”

First production of bagged pasteurized milk
Commenced the production of pasteurized milk products in bags for public
consumption.It is commonly referred to as “Ban Brand Milk.”

Wannuriuy g 10y il uundavusavavus:tnAlng
mMswauuAsvA AR ARadu Aomswanuuglausi lagtituuuiriu
AWSauaLIuDaEU UssandaviadaangmsiAuuuBBlauunsum
nvlnyuINISALLOY
UHT milk products, the inaugural milk carton
in Thailand.

A significant advancement has taken place,

milk is briefly heated and packaged in a box to

prolong its shelf life.Extended shelf life of milk
while maintaining its nutritional value.

-
2519/1976 S
N
V4

-y

L

L

, ¢ waanaurdiunIng-taunsa tudoavu
A 9.d.A. UoUUWQIUIWAOAUrTADALUAIW

, uazkankangLaikzauaunAndurusing
Current Thai-Danish dairy offerings
\ At DPO, we are dedicated to creating high-
quality products and varied and appropriate
\ for all consumer demographics
T D
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Amsiddiuscuauriddruladruide
Participation with Stakeholders

avAmsdvlasuanmslauutkods:inAlng (9.a.n.) AU Aydomsiddussuaugiddoulddiruide Walkasdduvmu
vov a.a.A. Wullagwikurzau 1Wusssu uazius:ansnw lagldsoussudayauazvadrduanudrAryldnokua 7 ndu
Taun 1. agnA 2. KUdevIUAAUQUA 3. AFUASSUATS 9.3.A. 4. UAAINS 5. §avuau/AA1/AAIIUSIVDD 6. 1H1KT
7. yusudoAu/doudasu

The Dairy Farming Promotion Organization of Thailand (DPO) emphasizes the significance of stakeholder engagement to
ensure that its operations are appropriate, equitable, and efficient. It has gathered information and identified seven

priority groups: 1. Customers 2. Regulatory agencies 3. DPO committee 4. Personnel 5. Suppliers/Trading
partners/Cooperation partners 6. Creditors. 7. Social community and media

nauridauladruids
Stakeholder Parties

.
=
ﬂ)l faV]]

aneu uﬁqmmwo las S'Iﬂ'lanU'l du
awn: nau wu ﬂaUlGﬂ

anaurilkuL
. wﬁcmfun JasvAuadudavms

A uGavals / Need
nu
1ilK
ik
. HDUOUNaOﬂfUTInUFlfUﬂ'IW C]S\)(Tluafyiy'l

o FoasUs:nduWus waoAmuriuazas1duflkasaunau soaidd uascaidon oadwlomatums
¥IVFvdrutivnmovmsaaia

01 « mslUSMsdnouWNguaznauRguRTUs:ansMw
. o Auuzthduudanssumsiagvlauy Woaadunu WUUs:anSmMwISKEn
anMm o Woynwunikiuukavravingsiauls uazaswadnuaivavWunikinduuancomaaaun

rioviAgIix1U
« d0AdassumsnavingdRkaauldng Lifestyle vavuanavingdnvlaauu wazauinQ

Customer

o High-quality dairy products at reasonable prices.

e Specialty products catering to specific groups, such as children.

¢ New products aligned with market demand.

e Consistent delivery of quality products in accordance with agreements

¢ Comprehensive and timely public relations communication regarding products and
branding to create marketing opportunities.

o Efficient veterinary and artificial insemination services.

¢ Recommendations for innovative dairy farming practices to reduce costs and enhance
production efficiency

. anﬁmuﬁnnr'i'alu o Development of tourist attractions in the area to create a distinctive identity and appeal.

v e Organizing tourism activities that cater to the current and future lifestyles of travelers.

o Munudkureg (MT/TT)
WSuusmsdiunisdviasu

msiagvlaun
* @Suusms@umsnavingd AINAAKIY / Expectation

¢ General consumer clientele * ns.u:umswaulUyIU01uu1asg1u

Dealer (MT/TT) . u'a\)m\)msﬁcm'aﬁaa1§UUs:ﬁn§n1wua:saol§3

o auvauulkiuAuwWeywugaaugliAueigud

o MsuUSMsAdogvboNTW

« govmvmsaadadoaisius:ansmwiazsdaisd

o AUSGUWISUTAUBIAWAQAIIUL amUuAWAKHoUIWaKHaUAa B LA dVIaSUGUAMWAI LA E
ugsauaznswddu

e Recipients of promotional
services

o Dairy husbandry

e Tourism service beneficiaries

¢ Adherence to standardized production processes.

o Effective and efficient communication channels.

e Support for agents to increase sales through incentives.

e Professional and quality customer service.

e Efficient and rapid communication channels.

e Knowledge in dairy farming and dairy product production, as well as accommodations
for relaxation and health promotion in both life and property safety aspects.
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02

KudgvumAauqua

Regulation Agency . mauauva\)tﬂaumﬂs:ns?mﬁlﬁ\)ﬁo uafhLba\nur‘i'lﬁuldsml§3ua:c15\)Us:16u
wamsduduvugavavAnsidulumuithkueg

o Ds:uuMsUSKISUA:MSAIAUQUAADAISAT
« msuskissamstuuduldogwius:ansmw
o USKISPaMSVUUSzUlAcuLlIKLg
o msihs19vIUNIOMSISU ta:mMsTavugnda ASUAIUMUASBUDARAIKUQ
« msquawuAua:sodouulsvidsumunldsusoassansiZouson

AMuGavais / Need

o Prompt and focused responsiveness to the policies of the overseeing ministry and
relevant Regulatory agency.
e Achieving organizational goals through effective operational outcomes.
¢ Implementation of robust management and oversight systems for business operations.
e AS:NSIVAISAAY UazdWAVIU .« Efficient management of raw milk resources.
asuzassumsuloulgy ¢ Budget management in alignment with predefined objectives.
5253."“-“) (ams.) e Accurate and comprehensive financial reporting and timely closure of accounts within

D — specified timeframes.

. 3 t ) o ) . !

. - - Effective management of distribution and timely delivery of milk to schools as allocated.
e dlUAVIUANIWIUINIS

LASUZADUAzAVALNUKVBG

(any.) AUAaKSY / Expectation
o dwuavuus:zuiau (avd.)
o amassumslaubua: « 1nvasasFasvlauubadutiuay dodulusdwmsidovlauy

Waanunuy o Uhdvsiglalinunsznsovmsaav lamudhkune

o tdouusznauldodivAum
e Ministry of Finance and State . \yyunszuu Big Data tWoysanmstioyalugmswauuntAsugio
* Enterprise Policy Office o 03guwsausavsumsidutasnionism (FTA)
(SEPO) ‘ « msdadvuulsviZauasval gndiov ASUAIU
* Ministry (?f Agriculture and e Ensuring the stability and sustainability of dairy farmersin their profession.
Cooperative (MOAC) o Meeting revenue delivery targets to the Ministry of Finance.

* Office of.the Natlorﬁal o Prudent utilization of budget allocations.
Economicand Social « Development of a Big Data system to integrate data for economic development.
Development Council(NESDC) . Readiness to adapt to and support Free Trade Agreements (FTAs).

e Budget Bureau (B.B.) e Timely, accurate, and complete delivery of milk to schools.

e Dairy and Dairy Products
Commission

(o O

Ad1uGavals / Need

o DA wdudas:umsufuakini uazuaavanuAaiiuldiviu@odaudvkdauancionuldlu
UssENAARUSIAMADAG
o 2.a.a. twloug/udaauzassums IUUfUGagw0dSvILLAzIAanaawsTaaudikue
03 o Owamsduduvuldcmuuleuie gnsmaas uazwhkug

AfUZASSUAS 2.4.A. e independence in performing duties and expressing differing opinions in an impartial
environment free from bias or prejudice.
The DPO Board « The organization earnestly implements policies and decisions of the committee,

. yielding tangible results in line with objectives
Of Committee e Performance reached goal

AINAN0KIY / Expectation

« 1nvasasHEdsvlauubanutiuav dodulusdwasidoviauy

o thavsiglalkaunsznsovmsado ldowidhkuneg

o [GoudszneauldogvAum

« Wauuis:uu Big Data iWaysaunmsdayaludgmswauuniAsugas

o 03guwWSausavsumstiutasniomsa (FTA)

e Ensuring the stability and sustainability of dairy farmers in their profession.

o Meeting revenue delivery targets to the Ministry of Finance.

e Prudent utilization of budget allocations.

o Development of a Big Data system to integrate data for economic development.
e Readiness to adapt to and support Free Trade Agreements (FTAS).
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04

unains . L .
o msasowavnulkdruSooudhsug
Personnel o msiuAGIhKNgIEEIAU
« nAKLevIUIMsUgUamUKIAMUANUSURQsaURMIKUATS tazaduayudvAuua:Au logido
AYIU@aaAdavIA:ANUCBLdavUMSUFUGIU
o msdoarsidadus:ansmwoaeonadn
« ANUUad0AY :Br9UUE UazamwiadauAdiumsimu
o szuuinalulaguazusanssuy Yreaduayumsuguaviu

o MsasvovAnslkoAIUEY (Happy Workplace)

o Complete goals of working task.
¢ Work on the same goal.
o Every departments responsible for their duties and work together smoothly.

o WUSKISS:GUGY : res|
. o o Effective coommunication.
¢ @USK-'SS"QU?_a“) o Occupational health and safety.
* WUSKIss:aQuQu e Technology and innovation work support.
o @Uﬁfjﬁ\nu o Happy Workplace.
o wuaviudeyayrav/
WUALIUI VLKL

AJINANaKIY /Expectation

e Senior Executives
¢ Middle Management

. . o Tutadudh 1 uh uazasagmsiis ANudakdu asvAuANUGavMSsTaY wiamululda:sovie
e Junior Executive :

o Operator o Offering a minimum bonus of 1x salary and flexible benefits that align with the needs
o Contract employees of employees in various age groups.
(e,

05

Wdouau/Af/

ARDIUSINTD
Su ppIiers/Pa rtners/ ° dudumsagwlusvla Wusssu asdaaould owaus:Tevunudau
aadunuuaziwusielatiudinuasns WunalalumsduindaulAsygin AINMWEIOUavaLIBALIa:
Collaborators 1n¥asns

aswanudvudvikauvinvasasiauulng

A uGavals / Need

l o

\ e Operation transparency.

e Reduce cost and increase income for dairy farmers.
Strengthen potential for Thai dairy farmers.

- - .
AJIuAIaKIY / Expectation
*
*

+ aknsai (Fdvuaulunau)
« USYNnaBU (Wavuaudaalu

MSWaNnddVUN FaqUsLSA)
o @Sudoviu

o TluiiAwgaudgomvowaus:Tosd
e No conflicts of interest.

e Cooperative (suppliers of raw milk)

e Private enterprises (providers of
materials for manufacturing milk
cartons, flavoring agents)

e Contractor
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WK
Creditors

T
o

1klinvasdu
Bikinisi

Financial stakeholders
Trade creditors

Ad>1udGavals / Need

ankisedUMUiKUaLa

Debtors pay back on time.

AINAI0KIY / Expectation

@ﬂhﬁi)'TEJl\_)UCIS\)Da"I
TioKdAwEs:
mMsNeduIduTIUdU

Debtors pay back on time.
No outstanding debts.
Fully pay back.

o
A2Gavas / Need
« AdUAU/QuamsUs:naufinmsisoviu IWlkIAaUymEvI0dau
07 o aSWANIURAWU ANIWAUWUSAG uasAdwlbidaigaldpuovAulususu
- = OUszyu/auuun /amauw Auldudsshinaldau
quuua\mulaauaauu auuayuADASSUNVLASYZADYUBU
e, 1 = o e o 2 24 o, 2 2 2 = 2
Communities/ o gasiluds:lgsuAaudoau yusu davdoais MANULk wazlkdoyangndav

Mass media

yguyusaud uAvIU
uazlsvvu (A 5 av.)
doudavu

Community surrounding the
office

and factories (radius of 5 km)
mass communication

e o o o o

Supervise to prevent environmental problems from a factory.
Create trust and good relationship with coommunity people.
Monthly meeting.

Support community economic activities.

Input and communicate beneficial information to the community.

AINANaKIY / Expectation

UADASSUSIVAUAUYUBULINGU
yusutlUddusoutumsvariuwuviu/Tasomsuaw a.d.n.
WWuRUdautRyusuld

dnasisiga:18gansudou gadev waznual
Gadusoulufinassudiv q vav a.a.a. LIATU

Attend more community activities.
Get involve in DPO's project.

As a community consultant.
Accurate detailed news.

Attend more DPO activities.
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Guideline for Respond to Stakeholders

o1 anm KudaviumAuqua Af:ASSUATS 9.d.A. 04 ) uPains
Customer Regulation Agency The DPO Board of Committee Personnel

06

Suppliers/Partners/Collaborators Creditors

05 @dvuau/dAr/dndusiuiio ki ‘ yusudvaAu/doudasu

Communities/ Mass medi

o lasvmsaswanuduwusdagdoulddiuids (savsulneuri Enablers)
o TasvmsiiuAnemMwiadaviSau
o TAsvmstwuUs:ansmwaunukie

01 @ o UWUVIUWOUUNZIUTDYAUDY Stakeholder
o UWuFaansUs:nauWuSIBOSNAURGURTE UTAZUIES
« Tasvns Top of Mind Brand deanstioadomssugiusud

04 o A Stakeholder Relationship Project (Enablers Criteria Supported)

e Complaint Capacity Enhancement Project

05 ‘ e Dealer Management Advancement Project
e Stakeholder Stakeholder Database Development Plan

e Proactive PR Communication Plan with Stakeholder Groups
e The Top of Mind Brand Project Communicates to Create Brand Awareness

o lasvmsugngndiusoulioAumAsTaloABU

« Tasomswauuwaasurilkiiuasssiondation

o ADASSUNOVIAYIIEYIANTASSUSSSUBITMUAMANSWSS1H

o msaviasumsidevlau

o gas:auwrsulauulu Smart Farmer degaatduwhsuwidevadvinatng

e A Project to Expand Cooperation with The Public and Private Sectors
e New product Development Projects and Continuous Businesses

e Natural Activity Tourism According to King's Science

e The Promotion of dairy cattle

o1

e To Upgrade the Dairy Farm to Smart Farmer and to Build a Network of Nanny Farms

o [nswmstcumahnsm'InuulfJuahﬂSfu'duuuudecuummmwﬁwuuﬁu
01 05 ¢ The Milk Cooperative Development Project is a Model Cooperative for the
Development of Raw Milk Quality

e MISUSKISDOAISDIKISLASU (uu) TsuiSau
e School Milk Program Management

05

Eco efficiency

«  9AS:AUMSAAUQUANDMSATUDVARIASSUMS
e Raise the Good Governance of the Committee

o lasvmisdviasuuianssudumsdanisadiug (KM Innovation)
o lasvmisiasuasvanurawuavAns (Engagement)

04 o Knowledge management innovation promotion project (KM Innovation)
o A Project to Strengthen Corporate Ties

o5 o msdadodadvsvase:
e Smart Procurement
o UWUYIUUSKISSQMSHKT

06

e A Creditor Management Plan
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Thailand’s Most Admired Brand
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Thailand's Most Admired Brand s3auusudnldsuanuBbavianiusinagogalukuda rnaaumeuinaia:usin
FuAusTaanduuuwsoudu glavh Us:$1l 2567 uazdanvldsusiwiawiAs Thai Brand néjuuuwsoudu gioufi
Award 3nadds Boldsuwan:uuumnnis&1sin Thailand’'s Most Admired Brand and ‘ s it
Why We Buy B cirsrmbumscni s

Compliance Award

Government Platform 9.a.n. [dsusv3a Compliance Award 1a3uR 15 SuAL 2566 v 8.a.A. DUKLIBVIU
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Prime Minister Awards: Thailand Cybersecurity Excellence Awards 2024 PRIME MINISTER AWARD
THAILAND CYBERSECURITY

92.a.n. TGSuswda Prime Minister Awards: Thailand Cybersecurity Excellence Awards 2024 EXCELLENCE AWARD 2024
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TO BE NUMBER ONE

3uf 13-15 asagiAu 2567 AruzassuAssusy TO BE NUMBER ONE uulng-tauuisa
avAmsaviasuarmslauuukods:inAlng (a.a.a.) &1UAvIU 9.d.A.MAKTDODUAT 1T1SIU
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Awards of Distinction

Thailand’s Most Admired Brand v @20 _

-lQuu1sSA

As a manufacturer and distributor of Thai-Danmark milk products, DPO has S e
been honored with Thailand’s Most Admired Brand award for 2024, recognizing nusagumeuinana:usina
it as the most trusted brand among consumers in the ready-to-drink UHT milk nuuwSoud ot
category. Additionally, the company has received a special accolade, the Thai
Brand Award, based on scores from the survey conducted for Thailand’s Most
Admired Brand and Why We Buy.

Compliance Award
Government Platform The DPO was awarded the Compliance Award on December 15, 2023, recognizing its status as
for PDPA Compliance an agency that has successfully implemented the Personal Data Protection Act among 202
:GPPC target agencies.Under the initiative to establish a governmental platform aimed at facilitating

ovrimsdoisuTomsluuIiousinng (o) adherence to the Personal Data Protection Act. Government Platform for Personal Data
P erii e Protection Act Compliance: GPPC of The National Board of Digital Economy and Society Office
(BDE) to facilitate adherence to the Personal Data Protection Act. Enhance comprehension and
awareness of personal data protection and the utilization of government platforms. To
government agencies at the Auditorium Meeting Room, 2" floor, Centara Hotel, Government
Complex and Convention Center, Lak Si District, Bangkok.

d (aaw)

Prime Minister Awards: Thailand Cybersecurity Excellence Awards 2024 PRIME MINISTER AWARD

THAILAND CYBERSECURITY

On January 13, 2025, the DPO was honored with the Prime Minister Awards: Thailand Cybersecurity EXCELLENCE AWARD 2024
Excellence Awards 2024, recognizing organizations that demonstrate exceptional performance in
cybersecurity. This initiative aims to elevate the standards of cybersecurity in Thailand and
enhance the nation’s position as a cybersecurity hub within the ASEAN region. The event was
organized by National Cyber Security Agency (NCSA) and attended by representatives from
government agencies, Critical Information Infrastructure (Cll), private enterprises, Thailand
Computer Emergency Response Team (ThaiCERT), and Cloud Service Providers (CSP) at the TK
Palace Hotel and Convention Center in the Lak Si District of Bangkok.

8 )€ )guonnusssy e ¢

2IANSAMIBSSUNIASY

Positive Ethical Discourse

The Dairy Farming Promotion Organization of Thailand (DPO) participated in the 8th
Positive Morality Seminar, focusing on the theme of Lessons Learned from
Advancing Moral Organizations in the Public Sector, conducted via Zoom. Assoc.
Prof. Dr. Suriyadev Tripathi, Director of Center for Morality Promotion (Public
Organization), presided over the opening ceremony and awarded certificates to
acknowledge the DPO's involvement in the knowledge exchange at the seminar. The
organization also showcased its moral activities at the Goodness Show Share Market,
rumenadanad effectively promoting the cultivation of positive energy in both work and life, while

e domersssutul

vwn s inspiring personnel to foster a model moral organization.
A
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TO BECOME NUMBER ONE

July 13-15, 2024, TO BE NUMBER ONE Thai-Danmark Milk Club Committee

The Dairy Farming Promotion Organization of Thailand (DPO), specifically the DPO Office
of the Lower Northern Region, participated. Presenting the operational results and
establishing a booth for the operational outcomes of the year 2024 following the receipt
of the club award. TO BE NUMBER ONE in the establishment that can uphold the standard
and serve as a silver-level model, Year 1 in 2023 at the "TO BE NUMBER ONE Member
Gathering" event held at the Impact Forum Convention Center, Muang Thong Thani,
Nonthaburi Province.
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PERFORMANCE OUTCOMES IN ALIGNMENT WITH THE STRATEGY AND
MASTER PLAN FOR SOCIAL AND ENVIRONMENTAL RESPONSIBILITY (CSR).
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gnseaasi 3 CSR Audvudadouua: BCG

TasvaisiGalagv3d

0.a.n. SarhAvnssulasvms 1GEBY3)” Waadwus:aumsainisiavingd
Life style WldBaugondwmsidsvlauy TkAuamuzGnuaziondsu lsoEsu
anmUumsAnvinvinguazuinmnanudsusuwisuTauning-lauusa
uazZoulnuuwws:s1sNu mMuaUISURivaY a.a.a. Adulouekan
Iumsei\)la§uua:LJauﬂN\)IﬁnuInatﬁumwuaﬁﬁmlumﬁw[nuuwT'IalfJugw
tumsAnAulngawisathANuua:UszaumsainnnsriaviRga [UUs:gndLE
fugdaus=513u ua:thluus:nauadwasvsiold thinandutuao godu
usunna lagAnnassubiiden 2 suuuu Ao ONE DAY TRIP uazuuu 2 3u
1Au eu wasulauuIng-lausa 81tnaudAlkan IvKIAES:US

gnsmaasi 4 CSR Audvau

lasvais TO BE NUMBER ONE

3UR 13-15 AsAN1AU 2567 Arusassumssusu TO BE NUMBER ONE
uulng-tauuisa avAnisaviasuasnisiauuukoUs:inAlne (a.a.n.)
d1Unviu 0.a.A. mALkloaauaiv Wssulauawanisdiduviuuas

paAYSWan1IsAILduvIu Us:onU 2567 m1anmislasusiviasusu TO BE
NUMBER ONE luamuus:znauns Aawisasauuiasyuwdautdu
Guuuus:auisu UA 1ul 2566 luviu “uknssusouwaauidn TO BE
NUMBER ONE” &u gugnisuszguduuwa wasu 1iavnavsid $1ne
UntnSa dvk3auunus
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Strategy 3: Corporate Social Responsibility, Environment, and BCG
Young Dairy Farmers Project

The Dairy Farming Promotion Organization of Thailand (DPO) has
initiated the “Young Dairy Farmers” project to provide a lifestyle
travel experience focused on dairy farming for groups of children,
youth, schools, and educational institutions, both domestic and
international. Participants visit the Thai-Danmark Dairy Farm to gain
insights into dairy farming, a profession of royal significance,
aligning with DPO's mission to promote the importance of
dairy farming among the Thai Population. This initiative aims to
empower individuals to apply their knowledge and experiences
from these visits to their daily lives, fostering career opportunities
that contribute to income generation, stability, and sustainability
for the future. Two types of activities are available: ONE DAY TRIP
and a two-day experience.l night at Thai-Danmark Dairy Farm,
Muak Lek District, Saraburi Province

N\ Awiriifigy
mMsANINDTY mowa
ANW

msgumw
na:Adw

1Ousgnd

SDGs : 1-2-3-4-5

Strategy 4: Corporate Social Responsibility and Society

To Be Number ONE Project

On July 13 to 15, 2024, the TO BE NUMBER ONE Club Committee, in
collaboration with Thai-Damark Milk and the Dairy Farming Promotion
Organization of Thailand (DPO), along with the DPO Office of the
Lower North Office, participated in showcasing the operational results
and establishing a booth for the 2024 operational outcomes. This
presentation follows the receipt of the TO BE NUMBER ONE Club
Award for maintaining standards and achieving Silver Level Model
status in Year 1, 2023, during the "TO BE NUMBER ONE Member
Gathering Festival" held at the Impact Forum Convention Center in
Muang Thong Thani, Pak Kret District, Nonthaburi Province.
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gnsmaasi 4 CSR AudvaAu

Tnsvmis"uuvilu Jusaduuulng-tauuisa” Ui 8

9.a.n. dvsaduliIAning uauwanAriULINg-lAULISA WEDUIEBVKISIEU
{Aliav ¢ anruavinsizKiGayigdiuuivazyo dagaadanssy CSR "wuvidu
dusaauunlng-lauuisa” dotovln 8 iasusvAlGalnsduuuaalaud
100% WialasuagvgumwidanuAnvInsuINsaL tWauuvduaNugy
UaslasuadvgunIwialRAuLGn o ru aauavias1ziiGnsiediu uwazyy
2.3aus BvdiGnurea1gs:k31v 7-18 U agnisldaunis: $1udu 111 Au
uuAuWaymssausvAldnTnsduunlaaaui 100% IUWEUUUHD (HOSAUSOA
1kAdwugtRgrAuamuAINIvInsuInIsvavuulnaaud Tinauuunoua:
dovnisuaugunIwAdikAutedsulne dalbulWwiAyidovaintbunis
$outaduaasvidovtuloma “Juduuulan” kée World Milk Day 2024
Boddulusui 1 Taueu 2567 Gsndde

4 gnsAaasi 4 CSR Audvau
Tasvaisasaunsr3duav sauusmalakadodiawounuud
W{USKIS wUAvIU Lagndv 2.d.A. lsauAassulasvls "Asauns
$uav suusmalaka dedsaouuyud” au suimslaka lsoweuia
as:=us uazldscuusaAnaanauriuu gosi ne-lauuisa uAynaIns
B3KA SHuRvUsIBUNITY Atduiusnalaka au lsoweuraas:us
F1udu 2 ASY DRSO WUSIIATaRa $1UdU 100 AU
ASLA 1 5UR 31 qa1AU 2566 W tioUSIANHVWSUKINSANEAT 2 UKISTY
walisusranAows:urmnsansaa 2 uris1s anelluws:swaAaltavlu
Toma SuuddunsuKIs1s 13 qa1Au tasdulezurms1y 23 aaiAy
Asoi 2 5Ui 5 nsnmAu 2567 woazaulusuimslaka lsowenuaas:us
watlumsnAaylediagurendovislarailudrukiviumssau

Strategy 4: Corporate Social Responsibility and Society

"Share Dreams, Share Love with Thai-Danish Milk"

Initiative, Year 8

The Dairy Farming Promotion Organization of Thailand (DPO) brings joy to Thai
children by donating Thai-Denmark milk products and providing dinner at the
Bang Lamung Boys' Shelter. This initiative continues the CSR campaign "Share
Dreams, Share Love with Thai-Denmark Milk" for the eighth consecutive year,
aimed at encouraging Thai children to consume genuine fresh milk. 100%
commitment to promoting good health through high nutritional value aims to
share joy and enhance the well-being of children at the Bang Lamung Boys'
Shelter in Chonburi Province. There are 111 boys aged 7-18 years old living
there. This initiative advocates for Thai children to consume 100% fresh milk,
eschewing powdered alternatives, while also providing education on the
nutritional benefits of fresh milk. The goal is to foster good health among Thai
youth. This year is particularly significant as it coincides with the celebration of
"World Milk Day" on June 1,2024.
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SDGs : 1-2-3-4-5

Strategy 4: Corporate Social Responsibility and Society

Red Cow Family Project: Donate blood to save the lives of
others.

Executives, staff, and employees of the Agricultural Cooperative Federation
of Thailand participated in the initiative "Red Cow Family Joins in Donating
Blood to Save Lives" at the Blood Bank of Saraburi Hospital. They also
donated Thai-Danish UHT milk products to personnel, officials, and the
general public who came to donate blood. The event saw the participation
of 100 individuals who contributed to the blood donation effort at Saraburi
Hospital on two occasions.

1°* time on October 31, 2023, to honor the remarkable benevolence of the
two esteemed monarchs.To honor the remarkable benevolence of the two
esteemed kings, we extend our merits in celebration of King Naresuan the
Great Day on October 13 and Chulalongkorn Day on October 23.

2" time on July 5, 2024, at the blood bank, Saraburi Hospital. To provide
assistance and preserve the lives of patients requiring blood as a component
of their treatment.
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https://www.facebook.com/bloodbanksaraburi/?locale=th_TH
https://www.facebook.com/bloodbanksaraburi/?locale=th_TH
https://www.facebook.com/bloodbanksaraburi/?locale=th_TH
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gnsmaash 1 CG Aulnvasns/akasai
Tnsvmsqudiihs:svua:damnlsas:nadadolulaunluWundviasy
msidovlaun: DPO Health Center
WulpsvmsidissivuazlavaAulsas:uialulauutazasivoanudnld souiv
uuanwmsUFUaRgadavkIntAalsAs:uIa SANvgvaTuayUIFIKERA
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WuRakasailauudAd $1Aa Lasarnsaimstasas 3Ad $1ia laglitndoiasy
9.4.A. uazwaaviudiulauw unuAdoduwnduazwautioy Wiedviasu
msi@evlauu avwuRasIelsauAvdade Jeulsa M3Adu uassain:eu
Uss3alauu uasus:tiunissanisauawnelunisuineasassonans
dduvulut 2567 tuiuRarnsadlauudas $1Aa LasaknsainsiALas

FA> $1A0 Uasalsa 100 wWostdud

gnsAdasn 1 CG Aulnvasas/dkasai

TnsvmistnSovsauninfoundviasu 2.4.a. MANAI
wWulasomsiiouATulaykinuniwluudulutwaWuidviasu o.a.a.
mana [Gua asnsailauulng-lauuisAviun:zlads $1Aa, akasailauy
Iuwmumuﬁ'ﬁuv‘uau:u A0, akasadlauulng-lauuisa daweyinaiv nAa
uazaknsailauulng-tauusa goidu $1Aa lagdlngviasu o.a.n. 1kt
AuALAMW (QC) souAuuAainsakasad UpuaviusoubaAulkiaa
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Strategy 1: CG and Agricultural Producers/Cooperatives

Dairy Cattle Infectious Disease Surveillance and Monitoring Center
Project in Dairy Cattle Promotion Zone: DPO Health Center

This initiative aims to monitor and prevent epidemics among dairy
cows while fostering understanding of appropriate practices during
an outbreak. It also provides support to medical personnel in assisting
farmers to establish disease prevention guidelines within the
jurisdictions of the Sikhiu Dairy Cooperative Limited and the Sikhiu
Agricultural Cooperative Limited. The project involves DPO extension
officers, dairy cattle specialists, and personnel from veterinary,
artificial insemination, and dairy cattle promotion departments.
These professionals conduct field visits to inspect for contagious
abortion and tuberculosis, administer vaccinations, and register dairy
cows. Additionally, they evaluate health management practices on
farmers' premises. The operational outcomes for 2024 in the regions
served by the Sikhiu Dairy Cooperative Limited and the Sikhiu
Agricultural Cooperative Limited indicate a 100 percent disease-free status.

QuaKnssy
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SDGs : 3-9-12

Strategy 1: CG and Agricultural Producers/Cooperatives
Mobile milking machine initiative to enhance the Agricultural
Cooperatives of the Central Region

This project aims to address the issue of raw milk quality within the
promotional region of DPO Central region: Thai-Danmark Dairy
Cooperative Kham Thale So Limited, Dairy Cooperativein the Sap
Sunun Land Reform Area Limited, Thai-Danmark Dairy Cooperative
Lamphaya Klang Limited, and Thai-Danmark Dairy Cooperative Suang
Noen Limited, with DPO promoters, quality control officers (QC), and
cooperative personnel collaborating to achieve effective outcomes.
The objective was to address on-site challenges by promoting 300 farms,
with operational results in 2024 as follows:

(o)

4 Dairy Cooperatives \Sivj Itis 92 percent
S

275 agricultural enterprises
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gnsmaasn 1 CSR Aulavasas/akasai

Tnsvmsdadowrsulauuyds:ansnawgv

Thai-Denmark Smart Dairy Farm

a.a.n. lddudulasomssadowrsulauuus:ansmwaw twatluwrsuansalums
Aavta:wausuuuumsuskissamswisulauuliAuinuasasiazinautd
awnsathludegaaua:us:gadidmetunhsuldaghvdus:ansmwunniu Tasms
thinaluladungslumsusKissamswisuliioaadunUAISKEN Laza0Nans:Nu
dadvinadau souALIvaa0AARVAUKANATAAMWANS UaNNTEVITULKED
Aauguanuwaasvyaainsdumsiagvlauuliinnudiunyuasdodmay
dumsidevlauu Gotutvuuszuiau w.A. 2567 Gwamsduduviudaod

tnuasastinsoulasoms SogazAudSHvovItKUIY
; % 31udu 31 Wisu s191d103g 100%
(u}
A total of 31 farms participated Average income target
in the project. achievement percentage: 100%

ausuynaasd@uaamslauy

/@) mwassieldwudu
=l $1udu 680 519

v1nA 10 %

Average income rose by over Average income target
10%. achievement percentage: 100%

ORAAvIgLIU
/ o

DIUdU 54,289 AU
= '

There were 54,289 research
visitors.
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Iasvamiswasutavasaslauug Smart Farmers
WumsaviasuliinuasasinuuibvLa:aAS:aUALINTWEI OUDVIALASAS
tkanuisamowrautevldagwgvdu meldulourgyavas:nsiviasasiia:
aknsal Wasns:auiannuauIsaluMSLEILITUMALIALASASALOKUETR
nsasasingilulnsasasusiadov k3o Smart Farmers lagsarunu
msWauuwsulnsasasiuaWURELLESU 9.4.A. Av 5 MA tabithus:ava
Wwalkinwasasiuwrsulauualduiasyiu dreinaluladadna uazisiold
ag1wgvdu Gowanisditduviulul 2567 aruisawmuiwisulnLasas
tkrutngurl Smart Farmers God

wisulasasaslkWiutneur Smart
Farmers $1udu 128 wasu

lABasASANULAEUTAEUAYKUQ
2,315 519
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SDGs: 3-8-9-12

Strategy 1: Corporate Social Responsibility with Farmers
and Cooperatives

Thai-Denmark Intelligent Dairy Farm Initiative

The DPO has initiated a project to establish a high-efficiency
dairy farm, serving as a demonstration site to study and
develop management models for dairy farming. This initiative
aims to assist farmers and interested individuals in enhancing
their operational efficiency through the integration of technology,
which will help reduce production costs and mitigate
environmental impacts while adhering to animal welfare principles.
Furthermore, the farm will function as a training center,
cultivating skilled and experienced personnel in dairy farming.
The operational results for the fiscal year 2024 are as follows:

SDGs : 3-8-9-12

Strategy 1: Corporate Social Responsibility with
Farmers and Cooperatives

Dairy Farmer Development Initiative to Intelligent Agriculture
Practitioners

The initiative aims to empower farmers, enhancing their quality
of life and fostering sustainable self-reliance in alignment with
the Ministry of Agriculture and Cooperatives' policy to bolster
the agricultural sector's competitiveness. This strategy aspires to
transform Thai farmers into Smart Farmers by implementing
a comprehensive development plan for farms within the DPO
designated areas across all five regions. The objective is to establish
farmers as standard dairy operators utilizing digital technology
and ensuring sustainableincome. The outcomes of the 2024 operations
are expected to enable farms to meet the Smart Farmers criteria
as follows:

One hundred twenty-eight farms met
the Smart Farmers criteria.

Total farmers who met the criteria:

2,315
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PERFORMANCE OUTCOMES IN ALIGNMENT WITH
THE STRATEGY AND MASTER PLAN FOR SOCIAL
AND ENVIRONMENTAL RESPONSIBILITY (CSR).

gadruavuadany

Environmental Aspect

TnsvmisuskisdsamistiionisUs:kgawavviulagmisdadvs:uunaalwiidrewdvvruuavariad uvudadvuukavaludriaviu
2.d.A. MANAIY A1UAVIU 2.4.A. MAQ:SUdaAdLVIKiD d1UAYIU 9.d.n. MAKTDADUAIY tazuvuassi tuditiaviu a.a.n. mAld
a.a.n. SauAUMsTWihE unTnA Gadvs:uuwaalwihwaomuuavarnagivansus:kgawdoviu ssuumswanlwihdgwaduavanag
uuu@advuukavm (Solar Rooftop) uazuuuassth (Solar Floating) tienisaadtgsrewavoulwihuaziiiuves o.a.a. osts
wavvuazonauazasaamidsions:ualwih soudvildumsiwusigldannissans:ualwihdruiAuAnaaliunsy

Energy-saving management initiative through the installation of solar power generation systems on the rooftops of the central
DPO office, the northeastern DPO office, the lower northern DPO office, and the floating type at the southern DPO office.

The DPO, in partnership with the Provincial Electricity Authority, has implemented a solar power generation system aimed at energy

conservation. This system comprises both rooftop (Solar Rooftop) and floating (Solar Floating) installations to decrease
the DPO's electricity and oil expenses. The initiative emphasizes the utilization of clean energy, the reduction of electricity costs, and

the enhancement of revenue through the sale of surplus electricity to the government.

2567 awvisaaamwwi

4,375,949.98 uin

dunviu 9.d.A. MANAID 2.dS:US

1,297,972.11 uan

d1Unviu 9.a.A. MAQIUALIYLLIKUD D.UdULLAU
1,108,377.59 uan

druaviu 2.a.a. mAklioaauaw 2.qlune
1,178,235 uan

dunviu 2.a.a. nAlA 2.US=DIUASTUS
791,365.28 uln

v vyvyy

2024 has the potential to lower
electricity expenses.

4,375,949.98 B

Office of Agricultural Cooperatives, Central Region, Saraburi

Province
1,297,972.11 baht
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Office of Agricultural Cooperatives, Northeast Region, Khon
> Kaen Province

1,108,377.59 baht

Office of Agricultural Cooperatives, Lower Northern Region,
> Sukhothai Province

1,178,235 baht

Southern Office of Agricultural Cooperatives, Prachuap Khiri

Khan Province
791,365.28 baht 43
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Project to assess the performance of measurement and evaluation of eco-efficiency
of products throughout the production cycle at the five regional DPO offices,
along with the enhancement of greenhouse gas emission reduction initiatives
within the production chain of the Dairy Farming Promotion Organization of
Thailand (DPO) for the fiscal year 2024

The Dairy Farming Promotion Organization of Thailand (DPO) is tasked with
promoting dairy farming and advancing the dairy industry within the country.

Its objectives include establishing dairy farming as a stable and sustainable
profession for Thai farmers, enhancing the dairy business to ensure integration

and added value, creating a repository of knowledge on dairy farming and

the industry, and managing the organization as a high-performance entity (HPO)
guided by principles of good governance. The DPO aims to bolster capacity
while ensuring that business practices do not compromise environmental
integrity or public safety, fostering growth that is environmentally friendly and
conducive to sustainable development. It seeks to maintain and restore natural
resources, achieve a balance between conservation and equitable use, promote
environmentally friendly production and consumption, and reduce greenhouse

gas emissions within the organization. These efforts align with the long-term
development objectives outlined in the 20-year national strategy, the 13"
National Economic and Social Development Plan (2023-2027), and the strategic
plan of the Ministry of Agriculture and Cooperatives aimed at effective, balanced,

and sustainable agricultural resource development.
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A reforestation initiative aimed at enhancing oxygen levels
and sequestering carbon for the local community.

The Agricultural Cooperative of Thailand (ACT) recognizes the
importance of the stewardship, preservation, and rehabilitation
of forest resources and the environment. This is achieved through
the expansion of forested areas, enhancement of soil moisture,
and support of tree growth via collaborative efforts in planting
Kankrao trees. Sixty trees and sixty Phayung trees surrounding
the office will play a crucial role in conserving the headwaters
of the Muak Lek River and restoring natural resources to achieve
ecological balance. Recognizing the importance of environmental
preservation as a means to mitigate global warming, these efforts
contribute to community tourism by creating job opportunities,
generating income, and promoting ecological tourism through
abundant and sustainable natural attractions.
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Insvaisausu ISO 26000 Guidance on Social Responsibility

9.d.A. PaduUsUIEVUAUGMsKangasmsIkALU:UNUAUG (Coaching) :
CSR-DIW Transition to ISO 26000 Us:1U 2567 IRAugusKisua:
waaviu $UdU 40 AU @suasvanusanuiidludamkua taziudnio
Astihludfuaua:usuusods:=ansniwnisuskisvanisavAnsaiulsoviu
90a1kASSUYYL a.d.A. gn1stUulsOVIVRNAIKASSULBOLTUA Llazgns:=au
waunlRldsusivda CSR-DIW Continuous Award gkannisaina
dundusuRasaudadvAL ISO 26000 Wwaliluuudnviionnudvéu
fumsweuuAWSURQBaUdREAL SHUNDAISINUADIUELISAlUAISLLLTU
TRAU 2.a.A. MSaUFUWUS 2.a.n. AURTEUTAIEY adwoadnuudadio ua:
AUIDUSSSUYDVSSASSUCY o LazadwassAliiAauIanssudulu o.a.n.

Strategy 2: CSR and Factory

Training Initiative - ISO 26000 Guidance on Social Responsibility

The Agricultural Cooperative Federation of Thailand (A.S.C.) conducted a workshop
focused on practical guidance (Coaching): CSR-DIW Transition to ISO 26000
in 2024 aims to enhance the knowledge and understanding of 40 executives
and employees regarding the requirements and guidelines for the implementation
and improvement of management efficiency within the industrial factory
organization of the A.S.O. This initiative seeks to transform the organization
into an ecological industrial factory and to facilitate its advancement towards
receiving the CSR-DIW Continuous Award, aligned with the international
principles of social responsibility outlined in ISO 26000. The framework will serve
as a guideline for sustainability in developing social responsibility, which includes
enhancing the competitiveness of the A.S.O., nurturing relationships with
stakeholders, ensuring credibility and fairness in various transactions, and
fostering innovation within the A.S.O.

) M\
NINININYATIR:AUDING
DAIRY FARMING PROMOTION ORGANIZATION OF THAILANDCDP!
MINISTRY OF ACRICULTURE AND COOPERATIVES

gnsmaasi 2 CSR Aulsvviu
Tnsvmisas:auuiasgiulsvvriudiudvudadon (CSR-DIW
Continuous)

9.d.A. N 5 rlaviuma dudulasvmsgaszauuiasgulsovmu
drudvudradou CSR-DIW Continuous uiagivdatiiov
Taslud 2567 a.a.A.Nv 5 &uaviunma [dsusivia CSR-DIW
Continuous Award gvilunisgas:auuiasgiudiund
SuRavaudadvALLazEvIadaulRTAIVEDOAFDVAUKINATS
anadiundUSURQBaUdadvAu ISO 26000 Guidance on
Social Responsibility sounvaisddiussulunisditiuviu
d1u CSR saunaugusulagsaulsvmudnade

Strategy 2: Corporate Social Responsibility and Factories
Environmental Standards Enhancement Initiative (CSR-DIW
Continuous)

All five AS.C. regional offices have consistently executed the project
aimed at enhancing factory standards concerning environmental
and CSR-DIW Continuous practices. In 2024, all five A.S.C. regional
offices were honored with the CSR-DIW Continuous Award, which
signifies an elevation in the standards of social and environmental
responsibility in accordance with the international principles of
social responsibility, specifically the ISO 26000 Guidance on Social
Responsibility. This recognition also reflects their engagement in
CSR initiatives with the communities surrounding the factories.
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STRATEGIC PERFORMANCE OUTCOMES

GOOD CORPORATE GOVERNANCE
STRATEGIC FRAMEWORK CG

Governance Aspect

Strategy 3: Corporate governance and ethical organizations

adhering to sustainable governance principles.

Integrity and Transparency Act (ITA) Fiscal Year 2024
The DPO upholds the principles of ethics and transparency, fosters awareness, and conveys its efforts in
promoting dairy farming, production, and product distribution to all stakeholders. This commitment has led
to a consistent annual increase in the assessment results regarding the ethics and transparency of government
agency operations. In fiscal year 2024, the DPO achieved a score of 91.87 points, classified as "Good Passing,"
among a total of 8,325 government agencies.

Rank No.

Ethical Evaluation of the Agricultural
Cooperative Federation of Thailand
Fiscal Year 2024

The objective is to deepen the understanding
of employees at the Agricultural Cooperative
Federation of Thailand regarding the principles
of good governance and ethical organizations,
which serve as a foundation for a high-performance
organization. This initiative aims to foster a
positive attitude towards self-development,
team development, and work development
concurrently. Additionally, it seeks to effectively
and efficiently promote the organization's
culture and vision of ethics in alignment with
religious principles, the philosophy of a sufficiency
economy, and cultural practices by advancing
ethics in accordance with the action plan.
In promoting national morality, Phase 2 (2023-2027)
aligns with the established evaluation criteria.
The Ethical Organization, Department of Religious
Affairs, Ministry of Culture, has concluded that
in the fiscal year 2024, the O.S.C. has achieved
an evaluation result at the "Ethical Model" level.

Rank No. Rank No.

Announcement of the agreement
regarding the initiative “Anti-Corruption
Campaign of the Agricultural Cooperative
Federation of Thailand” and the initiative
“International Anti-Corruption Campaign.
“The Agricultural Cooperative Federation of
Thailand hosted the “Signing Ceremony of
the Declaration of Agreement (Intent)” the
“Campaign for Anti-Corruption of the
Agricultural Cooperative Federation of
Thailand,” and the “Campaign for International
Anti-Corruption” to affirm its commitment
to transforming the Agricultural Cooperative
Federation of Thailand into a virtuous
organization, as demonstrated through
positive initiatives. Symbol of solidarity
against corruption and corruption within
the organization /international anti-corruption
efforts with the executives of the DPO
Employees engaged in this activity at the office
of the Agricultural Cooperative Promotion
Department in Muak Lek, Saraburi Province.
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“Challenges we aim to address, positive actions we aspire
to undertake” project

Dairy Farming Promotion Organization of Thailand (DPO) has initiated
a project presentation competition titled “Problems We Want to Solve,
Good Deeds We Want to Do.” This competition invites various agencies
to present and execute project plans aimed at addressing issues and
promoting virtuous actions in accordance with religious principles,
the Sufficiency Economy Philosophy, and cultural practices. It aligns
with the five moral principles: sufficiency, discipline, honesty,
volunteerism, and gratitude. The outcomes of the competition for
the fiscal year 2024 are as follows:

Vegetable Cultivation and Community Sharing
Initiative with Volunteer Enthusiasm
Dairy Farming Research and Development Department

Sukhothai Red Cow Market Initiative Season 2
Office of Agricultural Cooperatives, Lower
Northern Region

Give for a Better Life Initiative
Policy and Strategy Department
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Drive the organization STRONG, sufficiency mind, anti-corruption

The DPO promotes its personnel to have good moral attitudes and behaviors, and to participate in driving
the organization to be a STRONG organization that fights against all forms of corruption. This is to raise and develop
the organization’s awareness of corruption and to drive proactive corruption prevention activities by strengthening
the organization’s personnel to have a sufficient mindset to fight against corruption and to act in the same direction.
There is a sense of awareness building, instilling honesty, integrity, and distinguishing personal and public matters
under the concept of a sufficient mindset to fight against corruption or the STRONG Model. In fiscal year 2024,
activities were organized to campaign against corruption as follows

STRONG Slogan Contest: Sufficiency Economy Short video clip contest: Sufficiency
Against Corruption Economy Against Corruption

Ms. Ratchaneeporn Kaewonta
Policy and Strategy Division

Ms. Nantanaphat Wasusirithaweesin
Ms. Lalita Ubonhom

Ms. Nattaporn Tannikorn
Ms. Sirikun Chupitak

Ms. Nantnapat Wasusirithaweesin
Parcel and Service Department

Ms. Angkana Rosungnern
Office of the Agricultural
Cooperatives, Central Region

Ms. Thidaporn Srifa
Ms. Kankawan Nantthapanya

Project to upgrade and develop the DPO to be an organization with ethics and transparency
to be a STRONG organization that fights against corruption.

The Agricultural Cooperative Federation of Thailand (DPO) has organized training for its employees
to improve and develop them into a moral and transparent organization, a STRONG organization
that fights against corruption every year by organizing the following activities:

Training on Integrity and Transparency Assessment (ITA) for fiscal year 2024 for executives of
the Agricultural Cooperatives Promotion Department and employee representatives from departments
and regional offices by Ms. Chaturaporn Jirapongphairot, an expert in corruption prevention, and
Mr. Win Chitkraisorn, an expert in corruption prevention, Office of Integrity and Transparency
Assessment, National Anti-Corruption Commission (NACC) as lecturers.

Project “Linking the moral values of personnel to strengthen organizational morality to create
a moral communication strategy to create value for service recipients in fiscal year 2024”

Training activity on the topic of “Ethical Standards Act for Employees, Code of Ethics for Employees”

The 8™ Positive Morality Seminar on the topic of “Learning Lessons from Driving the Public Sector
Moral Organization” via Zoom Meeting, chaired by Assoc. Prof. Dr. Suriyadev Tripati, Director of
the Morality Center, who presided over the opening ceremony and presented certificates to show
that the Dairy Farming Promotion Organization of Thailand (DPO) participated in the exchange of
knowledge in the Positive Morality Seminar and presented moral activities at the Goodness Show
Share Market very well to promote the creation of positive energy in work, life, and to inspire
personnel within the organization to promote a model moral organization.
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Addressing customer grievances regarding dairy products

The DPO offers customers and consumers a platform to voice their opinions
by establishing an online complaints channel on the DPO website.
This initiative aims to streamline and expedite the service for customers
while fostering the growth of customer feedback. To build greater trust
among consumers, a complaints management manual has been developed
for all regional offices to adhere to as a guideline. In 2024, a total of 235
customers lodged complaints regarding Thai-Danish milk through various
channels, achieving a satisfaction level of 95.40 percent in addressing
customer complaints.

gavnivaisSovisSasu
Channels for complaints

Strategy 4: Collaboration with CG and business partners,
customer feedback, satisfaction with procurement
services, and procurement training.

The DPO conducted a training session aimed at enhancing
knowledge and understanding of procurement operations
in 2024. This training serves as a guideline for operations
in accordance with the procurement manual established
under the Government Procurement and Supplies
Management Act B.E. 2560, as well as the Procurement
Manual aligned with the DPO Regulations on Procurement
and Supplies Management for the Dairy Industry B.E. 2561
The session included lectures designed to impart
knowledge and address questions regarding the manual,
with participation from relevant staff across all departments
and offices, totaling 100 individuals. At the conclusion of
the project, the satisfaction level of the target service
users was assessed, resulting in a satisfaction score of
98.03 percent.
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Number of customer complaints

AIUWOWDD
mslkuss

Satisfaction, Service

95.40

235

person

O  we2213%

male 22.13%

Kego 77.87%

female 77.87%

SwA/aaunsikuineliusaisanAisoviSau
Shops and venues that offer services to customers

express dissatisfaction.

e-mail ?igf; Tadia
9.36% “-\: . 0 Lotus’s . oot
Call C;rswtse/r B?;ﬂg Y 12.77%
. Ve @ 53
-------- L e
Conve rijel:wizog?oﬁ;z - 2o
:’ """ Whomi‘é”;ﬁjg’/[{ﬁjﬂ:jg — 38.30%
Line/Line 03?107';! ostﬁecl 5539
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836 yu.

1000 yu.

128 yu.

58 yu.

98 yu.
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WaaauununIv
dvavuazavudadau
niAadu (SROI)

So8a: 92 SROI1:0.33
Soga: 80 SROI1:0.05
Soga: 95 SROI1:1.71

Sooa: 0.68 SROI1:0.68
$oga: 85 SROI1:0.89
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SROI

Agency

Office of the
Agricultural
Cooperatives, Upper
Northern Region

Office of the
Agricultural
Cooperatives, Lower
Northern Region

Office of the

Agricultural
Cooperative of the
Northeastern Region

Office of the Agricultural
Cooperatives, Central
Region

Southern Office of the
Agricultural
Cooperatives

Project name

Participation,
community
development and

location society/number of hours

W

Project to produce
earthworm manure
from dairy cow
manure on farms,
Phase 2

Training project on the
preparation of soil
amendments from
deteriorated dairy

products

Volunteer project to
increase lighting and
improve the
landscape at Ban
Suan Mon Temple

THAI-D MARK SOAP
& CSR-DIW Project

Home visit and
rehabilitation project for
bedridden patients,
housebound patients and
promoting the health of
children with conditions
below the standard

Subdistrict, San Sai District,

Maejo Dairy Cooperative
Limited, N H
mited, Nong farn 836 hrs. 92 percent

Chiang Mai Province

Village No. 3, Ban Tung
Mahachai, Khlong Maplap
Subdistrict, Si Nakhon
District, Sukhothai Province

1000 hours 80 percent

Ban Suan Mon Temple,

Tha Phra Subdistrict,

Mueang District, Khon
Kaen Province

128 hours 95 percent

Mittraphap Subdistrict
Administrative
Organization, Saraburi
Province

58 hours 0.68 percent

Huai Saeng Phan
Village, Pran Buri
District, Prachuap
Khiri Khan Province

98hours 85 percent

Satisfaction with
community relations
activities (percent)

Social and
Environmental Return
on Investment (SROI)

h

SROI11:0.33

SROI1:0.05

SROI1:1.71

SROI1:0.68

SROI1:0.89
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Enhance Thai dairy farmers' quality of

lives and self-reliance

Updudulpdaundnugviiu
Sustainable Motivation Aspect

iinsusssu ANulUsvla

wiusssuiivia
Transparency

usamisnwuan
Good Service

wWuavAnsuKkvasISous

yviduuianssu
Learning organization with

cultural focus

PRI NININ ST 2N

ddiumsaaWuisas
dadvudadau
Environmental Friendly

2 -—
QIULASYZND
Axudvdudunmsubvdulussintu
Us:tnA
[BuavAnswaauazudssuiuuauiu
UszinAtazdidhknelumsiluiuinssan
lugaaknssuuuluds:in
Audvdudiunisivu
sielanmsskineun g.10u.0a. U
JszinAuinnsasa: 90 vavsieldsou
Avkua lago:daviNuANUKaINKaly
vovsrglduasudulkuinwa
Adwdvdudiunisusmsaunswe
avANSEaVUSKISTUNSWETRDEIUS:AUR
IkUzauAuwads=naumsyavavAnslay
UoLiuNsusSKis vulsznaullazaunswe
lAdUs=ansmwuaztaads:losligogado
§SAD
Axwdvdudiuynains ussanNUaLOA
S:kWIASIFHFVMIUAISIULAUSUIEU
unaasludaUuuaaaaasumisAmansal
AMUADYAISIUBUIAAMUMSAENTUDIUR
Waguwlavlumuanwinadauiia:
gNSANAASUDVIVANS

drudvuadon

msyvldu
unains
Workforce Focus

Economic Aspect

Sustainability in National business
competition: As an organization
that manufacture raw milk in
domestic sector to be a leader in
dairy industry in Thailand
Financial Sustainable: Increase
income from other ways besides
income from U.H.T. products
Sustainable in Asset Management:
the asset should be suitable for
operating result by strategically
focusing on management, budget
,and asset

People Sustainability: Attain
equilibrium between present
workload and staffing levels while
also forecasting future
requirements as operations adapt
to the organization’s environment
and strategy.

ANULUAY
n1vaisivu

Financial
Stability

2 S

QudvAl
ANWdvHudIuANY
duwuslukovldauniu
ddussaslagwdluddou
soulumswaaua: 9a
SkureAsunvKovTdaUMu
doudduth naod uas
Uagdn
Axdvdudiuanu
duwusluavdas yowiu
ADIUANQASKITOAII
Go8UNVIASHTADALIVK
ANudScnawadlsuas
ANUgvEUAUFVAUALDIGU
AAUAGALAzAIUAWUR
una1nsicioavAns
ANWdvHudIuANL
duwusiauyusuuazdvau
aswauwusauyuyuLa:
uaavAWSURQuaUdD
doAu

asaum

tkAvdvau
Social
Value

Society Aspect
Sustainable in supply
chain relationship:
Operate by initiated in
manufacturing and
distributing
Sustainable in
Organization
Relationship: Balance in
economic stability and
social relationship
which focus on attitude
and binding between
personnel and
organization
Sustainable in a
relationship with
community and society:
Build a relationship wiht
community and show
responsibility to the
society

Anudvdulunmsdamsuavidsua:naWy uSKIsYaMsAs:UIUMSKAOUaLIsLVIUNANdDNadadvIdadousaudIutaenaa

ua:tulumungkuiemstihszuuiasziu 1SO 26000 wljualdmeluavAnsuazlsoviulumssuAasaudadvauuazavuadau
anwavduluaisiénswanns wouunUs:ansmwnswaalknuadguazaonsgeyldedandu

Environmental Aspect

Sustainable in waste and pollution management : Manage manufacturing process in dairy plants affected to
environment and legally get along with ISO26000 to show social responsibility
Sustainability in resource : develop in manufacturing efficiency to be up to date and reduce waste
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GRI content index

GRI Foundation 2016
General Disclosure

. Location /
GRI Standard DISC'.OSU re Page number(s) and/or
directionanswers
Organizational profile
102-1 Name of the organization 24
102-2 Activities,brand,products,and service 25
102-3 Location of Headquaters 24
102-4 Location of operations 24
102-5 Ownership and legal form 22
102-6 Markets served 56
102-7 Scale of organization (Annual Report DPO 2024) 5-11*
102-8 Information on employees 30
102-9 Supply chain 28-32
102-10 Significant changes to organization and No Change
it supply chain
102-11 Precautionary principle or approach 18
STRATEGY
102-14 Statement from senior decision-maker 15,16
102-15 Key impacts, risks, and opportunities 26
ETHICS AND INTEGRITY
102-16 Values, principles, standards, and norms 26
of behavior
GOVERNANCE
102-18 Govemance structure 20-21
102-19 Delegating authority (Annual Report DPO 2024) Bl
102-20 Executive-level responsibility for economic, 18
environmental, and social topics
102-22 Composition of the highest governance body 18
and its committees
102-23 Chair of the highest govemnance body 14
102-24 Nominating and selecting the highest 5
governancebody
102-25 Conflicts of interest 48
102-26 Role of highest govemnance body in setting 26
purpose, values, and strategy
STAKEHOLDER ENGAGEMENT
102-40 List of stakeholder groups 28-31
102-41 Collective bargaining agreements 28-31
REPORTING PRACTICE
102-45 Entities included in the consolidated financial 26
statements
102-46 Defining report content and topic boundaries 10
102-47 List of material topics 12
102-48 Restatements of information 12
102-49 Changes in reporting 12
102-50 Reporting period 12
102-51 Date of most recent report 12
102-52 Reporting cycle 12
102-53 Contact point for questions regarding the report 12
102-54 Claims of reporting in accordance with the 57

GRI Standards
57 102-55 GRI content index 57
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wginaalse s:3aya : sovSwdeMs : AUSAL

Mr. Therdchai Raleukmoon : Deputy Director : Consultant

uvaNquf Katlavul : KIKUH831Ud8MTs 9.4.A. ¢ Us:siuau:ziviu

Miss. Dusadee Phonnuengma : Chief of Administrative Department : Chairman

uadtivz Gud : Kridheulsvigua:ansmaas : aauziu

Miss.WanisTa Tumpee : Chief of Policy and Strategy Department : Staff

uLADUAIWS WUSFU : KaKnndvus:1duwusuazsssuifivia dgdudems : asuzivu

Miss. Napaporn Phantusuk : Head of Public Relations and Governance Division, Administrative Department : Staff
weWda Sovnsws : Koktinavlasvadwwugiuuazs:uuasia thewnalulagasnia : aauziviu

Mr. Phichit Rueangsap : Head of the Digital Infrastructure and Systems Division, Digital Technology Department : Staff
ugausvA Huaids : Kakltaovlsvoiu &1aviu o.a.a.mAtklisasuuu : AU

Mr. Narong Funthaworn : Head of Factory Division, DPO Upper Northern Region Office : Staff

ngFaswu hads : KokluwuauSKisnIsaaia aovmsaala Agaisaalaua:Msg : AR

Mr.Thitawat Kerdchua : Head of Marketing Management Department,Marketing Division,

Marketing and Sales Department : Staff

uva1IsIws uluds:1asgaa : Uaus:x1duWus 5 unuaus:x1duWus navUs:xrduwusuazsssniivia dedrudenis : aauzivu
Miss Waraporn Manoprasertkul : Public Relations Officer 5, Public relations department, Public Relations and Governance Division
Administrative Department : Staff

wgassw Gasfiu : indaduia 5 unuawaumsidsvlauu nevwasnmsidgvlau dhg3ssua:iaunmsiagolauy : amuzioiu
Mr. Atiwat Noytim : Veterinary Officer 5, Dairy farming development department, Dairy Farming Development Division,
Dairy Farming Research and Development Department : Staff

uwaUBIUE AviiusAnG : Sneras 5 unuadionaainaluladnisidsviauu navwaunmsidsvlauy
fheddsuazwaunmsidsvlauu : auzRvIu

Miss.Pachabordee Kongphetsak : Lecturer 5 Dairy farming technology transfer department Dairy Farming Development Division Dairy
Farming Research and Development Department : Staff

uwanlusen ASa3ad : Sneras 5 uwuadrsnaainalulagmsidsviauy novwaunmsidsvlauy

fhe3dsuazwaunmsidsvlauu : asuzRvIu

Miss Pairaya Srisawat : Lecturer 5, Dairy farming technology transfer Department Dairy Farming Development Division
Dairy Farming Research and Development Department : Staff

3130803 auwvy 3oudvi : Undviasu 5 uwuadviasumsiasvlauunianaiv wa 1 nevdviasumsidsvlau
fhadviasumsidsvlauu : Az

Acting Sub Lieutenant Sompong Onsang : Promotion Officer 5, Dairy Farming Promotion (Central Region, Zone 1) Department,Dairy Farming
Promotion Division, Dairy Farming Promotion Department : Staff

uwanaigssl wswWuas : Gnausmisvunslu 5 ununadviaSunisioviie), novuSKIsvIuLaPUUs:UILY,

fhanaviRgdBoiavas : AU

Miss Natthaya Phopinaet : General Administrative Officer 5, Department of Tourism Promotion,

Office of Administration and Budget , Agro-Tourism Department : Staff

uAWUWBUA auU:Wus : Uamisaala 5 uwuanisAdivds:zind, nava1svig, Agaisaalauazaisvis : AU

Miss. Pimchanok Lim-Paphan : Marketing officer 5, Foreign Trade Department, Sales Division,

Marketing and Sales Department : Staff

uwSvAaN saavLu : GausKisvundlu 5 unuauskismunalu novuskisviunalu &10aviu 9.a.A.mANA : AIiIVIU
Mrs.Angkana Roosungnune : General Administrative Officer 5 General Administration Department General Administration Division DPO
Central Region Office : Staff

UIADASBUN gans:zuas : waaviussais 3 unuausKisvIundlU navuskisviunalu &rdaviu o.a.a.mAld : AR

Miss Sirichon Sudkasea : Administrative Staff 3 General Administration Department General Administration Division
DPO Southern Region Office : Staff

wedaen ASya : Bikiiaulasadslumsimiu 5 uwua3aanssulsoviu navlsvviu

duaviu o.a.A.n1AA:3uUdDANLEYVIKDD : ARV

Mr. Satthaya Sri-moon : Occupational safety officer 5 Factory Engineering Department, Factory Division,

DPO North-Eastern Region Office : Staff

3N$o8a3 1AAVIB WSKUWA : UAUSKISLIUMTU 5 unuAUSKISYIUMTU naVUSKISVIUMTU

d&rdaviu a.a.a.mAKlidadUAIY : ATUzAIIU

Acting Sub Lieutenant Lerdchai Promma : General Administrator Officer 5,General Administration Department,
General Administration Division, DPO Lower Northern Region Office : Staff

uBAMT dnsAS : KIKUNUWUASSSUIAUIaUA:AIUSURQBDUGDAVAN NaVUS:xIFUWUSLLA:SSSNALIA

fgdrudens : aauzivIuLazlaviums

Mrs. Chalida Sutthasri: Head of Governance and Social Responsibility DepartmentPublic Relations

and Governance Division, Administrative Department : Staff and Secretary

uwaigasai dudins : UnuSksviundlu 5 uwuasssiviana:anusuRasaudadvan novus:duwusuazsssuiivia
fgdrudems : puzivIuLa:FEIglavIums

Mrs Nutthaphorn Tunnikorn : General Administrator Officer 5, Governance and Social Responsibility

Department, Public Relations and Governance Division, Administrative Department : Staff and Assistant Secretary
uwaangis yuuas Uauskisvundlu 5 uwuasssuifiviaua:Anusuiavaudadvau novus:srduWusuasssuIiuvia

g3 wdens : puzMvIVLA:FEIFIavIUMIS

Miss Somruethai Khunnakorn : General Administrator Officer 5, Governance and Social Responsibility

Department, Public Relations and Governance Division, Administrative Department : Staff and Assistant Secretary 58



www.dpo.go.th
O 036-909-688
@ director@dpo.go.th
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