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Dairy Industrial Development for a Better Life
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Well- being
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Taiiadhusasisoms

sankuUTRLAIIlUNG: Well being & Lifestyle -
suiselansimuiiondndusilundy Well being & Lifestyle .
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\AT 04l DN1IAANAN VIAINVIATY ATUATUNITHAIUY (&k. 5 5
EHIV T AN ALVIR I G\\/ .
U Y & = a % a
SO4 aﬂimunuuwéimﬂugaawwmaﬁisué{ma@\h 2 2 2
SO5 UIN1ITANTITBIANILIN 8A3 193 A W
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YL
W A A\\ 15 20 17
e Y4
r\f}’
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so1 a%ﬁ&mmﬁm%@

d P .
21TNNSRelALILA
WNEATNT NG

P1 gnseAuTnSINYAsIAS
19U SMART Farmers

KPI-P1 §1U3UNWATATLA
UUHLNEUI Smart

Farmers

AP1 TASIN1SWAILN
inunsnslauNg Smart
Farmers (DPO-Smart
Farmers)

C4 AMudIduDg

KPI-C4 f1uaunnsy

AP2 1ASINISHRIUILAY

gaavnssulauy inwasnsidng veeRavFulszansam
1A59N157 geginunInTsnedes
SO2 wuwgaamnssy | P3 Waumalulagnis KPI-P3 S11oulseanud AP3 13390138159
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P4 LNUNANER
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KPI-P4 8ns I sgayde
26N

AP4 1A59n15 Eco-
efficiency
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uAzgInavieLiio

C1 vengnannansiou
YaA1ge aawdnsioun
nengu Well-being
uazgsiaTineliie s
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Uan
YU
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19N1539UNY B2B
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C2 fnun Price Policy
HARSUIIAAE Lo
nsrnedumlviasaunqu
v

KPI-C2 nad5ans
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RIRGIGERER

N O

&
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fa\_e
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OQ AP9 139N 1SHAILINIS

6\3 vioudleahsulauy
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504 snszunuaLwdld | L2 g @ | KPHL2 madigams AP10 133N

[ N a v
LUULD1INAY
§55U10U8

P

AulunuiRuIyAaINg
Inivinwgviainvaty Un
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